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CURRICULUM FRAMEWORK AND CREDIT STRUCTURE FOR FIRST YEAR UNDERGRADUATE 
PROGRAMS – B. COM -PART-I-SEMESTER -I -WITH DSC  

Advanced Accountancy/Advanced Banking/ Business Studies/ Business Economics/ Business Management 
TEACHING STRUCTURE 

 
 
 
 
 
 
 

 
LEVEL4.5 
 
 
SEMESTERI 

COURSE VERTICAL 

 

COURSE TITLE 
COURSE 
CREDIT 

EXAM MARKS 
CCA UA TOTAL 

ANY THREE OUT OF BELOW 
FIVE DSC      

DSC 1-1 ADVANCED 
ACCOUNTANCY  FINANCIAL ACCOUNTING  4 40 60 100 

DSC 2-1 ADVANCED BANKING FUNDAMENTALS OF BANKING – I 4 40 60 100 
DSC 3-1 BUSINESS STUDIES INTRODUCTION TO BUSINESS ADMINISTRATION 4 40 60 100 
DSC 4-1 BUSINESS 
ECONOMICS BUSINESS MICRO ECONOMICS  4 40 60 100 

DSC 5-1 BUSINESS 
MANAGEMENT FUNDAMENTALS OF BUSINESS MANAGEMENT 4 40 60 100 

SKILL ENHANCEMENT 
COURSE- -P-I ANY ONE 

BASICS OF TALLY 
FUNDAMENTALS OF LIFE INSURANCE 
DIGITAL MARKETING 
INTRODUCTION TO SHARE MARKET  

2 20 30 50 

ABILITY ENHANCEMENT 
COURSE-P-I- ENGLISH COMMUNICATION 2 20 30 50 

VALUE EDUCATION 
COURSE- INDIAN CONSTITUTION. 2 20 30 50 

INDIAN KNOWLEDGE 

SYSTEM- 

ANCIENT INDIAN TAXATION SYSTEM 
ANCIENT INDIAN ECONOMIC SYSTEM 
ANCIENT INDIAN MANAGEMENT 
HISTORY OF INDIAN ECONOMIC THOUGHTS  

2 20 30 50 

CO-CURRICULAR COURSE-P-I- 
CHOOSE ANY ONE FROM 
(NSS/NCC/SPORTS/CULTURE /HEALTH WELLNESS/ 
FITNESS/ YOGA EDU)) 

 
2 20 

 
30 

 
50 

TOTAL NUMBER OF 
CREDITS 

 
22 220 330 550 



 
 
 
 

 
PUNYASHLOK AHILYADEVI HOLKARSOLAPUR 

UNIVERSITY, SOLAPUR 

BACHELOR OF COMMERCE 

(B.COM) 
STRUCTURE, RULES, AND SYLLABUS IN ACCORDANCE WITH 

NATIONAL EDUCATION POLICY 
to be implemented from JUNE 2024 

SEMESTER I SYLLABUS 

of DSC Subjects  
Sr No Major Subject 

1 Advanced Accountancy 
2 Advanced Banking 
3 Business Studies 
4 Business Economics 
5 Business Management 

 



PROGRAMME NAME B.COM PART -I SEMESTER -I  
(DSC) MANDATORY- ADVANCEDACCOUNTANCY COURSE 

NAME – FINANCIAL ACCOUNTING - PAPER NO. I 
COURSE 
CREDIT 

NO. OF HOURSPER 
WEEK 

TOTAL 
LECTURES 

TOTAL 
MARKS 

04 04 60 100 
Objectives - 
1. The objective of this paper is to help students to acquire conceptual knowledge of the financial accounting and 
to impart skills for recording various kinds of business transactions. After completing this course, you will have 
a solid understanding of accounting in today's world. 
2. To gain comprehensive understanding of all aspects relating to financial statements, principles, procedures of 
accounting and their application todifferent practical situations. 
3. To give an insight in to the basics of Accounting of Single-Entry System, Consignment Accounting Branch 
Accounting and Departmental Accounting. 
Course Outcome - On completion of the course: 
PO-1-After completing three years for Bachelors in Commerce (B. Com) program, students would gain a 
thorough grounding in the fundamentals of Accountancy. 
PO-2 - The commerce and Accountancy focused curriculum offers a number of specializations and practical 
exposures which would equip the student to face the modern-day challenges in commerce and business. 
PO-3-The all-inclusive outlook of the course offer a number of values based and job-oriented courses ensures 
that students are trained in to up-to-date. In advanced accounting courses beyond the introductory level, affective 
development will also progress to the valuing and organization levels. 
PO-4-The primary goal of accounting education is to produce competent and ethical professional accountants 
capable of making a positive contribution over their lifetimes to the profession and 
society in which they work. 

Topic No. DETAILS 
No. of 

Lectures 

UNIT -1 

1. Introduction to Accounting 
2. Branches of Accounting 
3. Introduction to Accounting Principles, Concepts and Conventions 
4. Capital and Revenue Transactions - Capital and 

Revenue Expenditures, Capital and Revenue Receipts 
5. Accounting Cycle – Charts of Accounts and 
6. Codification Structure, Analysis of Transaction 
7. Accounting Equation, Double Entry System, Books of Original 

Entry, Subsidiary Books and Finalizations of Accounts 
8. Bases of Accounting 

1 Accounting on Cash basis 
2 Accrual Basis of Accounting or Mercantile System 
Mixed or Hybrid Basis of Accounting 

 

UNIT -2 

1. Classification of Accounts and golden rules of accounting 
2. Recording a transaction in Journal:- Meaning, Importance and 

utility of Journal, Specimen of Journal, writing of journal entries 
3. Ledger Posting:- Meaning, need and contents of ledger, Specimen of 

ledger, Posting of journal entries to ledger, Balancing of ledger accounts 
4. Accounting equation - 

Trial Balance:- Meaning and Purpose, Specimen of Trial Balance, Preparation of
Trial Balance from given balances of accounts. -Theory and Practical Problems 

 

 
UNIT -3 

Advanced Issues in Partnership Accounts - 
Meaning and Need of Conversion- Calculation of Purchase 

Consideration Theory and Accounting Problems in the Books of 
Partnership Firm. 

 
15 



 
UNIT -4 

Preparation of Financial Statements of a Not-for- Profit Organization (non-trading 
concern). Preparation of Receipts and Payments Account from Income and 
Expenditure Account. Preparation of Income and 
Expenditure Account and Preparation of Balance Sheet 

 
15 

 TOTAL LECTURES 60 

Suggested Readings: 
 

1. C.A. Foundation and Intermediate Study Material, ICAI, New Delhi. 
2. Robert N Anthony, David Hawkins, Kenneth A. 

Merchant, Accounting: Text and Cases.McGraw-Hill Education, 13 Ed. 
2013. 

3. Charles T. Horngren and Donna Phil brick, Introduction to Financial Accounting, Pearson 
Education. 

4. J. R. Monga, Financial Accounting: Concepts and Applications. Mayur Paper Books, 
New Delhi. 

5. M. C. Shukla, T. S. Grewal and S. C. Gupta. Advanced Accounts.Vol.-I. S. Chand & 
Co., New Delhi. 

6. S. N. Maheshwari, and. S. K. Maheshwari. Financial Accounting. 
Vikas Publishing House, NewDelhi. 

7. Deepak Sehgal. Financial Accounting. Vikas Publishing House, New Delhi. 
8. Bhushan Kumar Goyal and H N Tiwari, Financial Accounting, International Book House 

9. Goldwin, Alderman and Sanyal, Financial Accounting, Cengage Learning.P. C. 
Tulsian, Financial Accounting, Pearson Education. 

10. Compendium of Statements and Standards of Accounting. The Institute of 
Chartered Accountants of India, New Delhi 

11. T. S. Reddy & A. Murthy, “Financial Accounting”, Margham Publications, 
Sixth Revision Edition, 2011. 

12. P. C. Tulsian, “Financial Accounting”, Tata McGraw Hill Ltd. 
 

 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 







PROGRAMME NAME: B. COM. (BUSINES STUDIES)  

B.COM. - I - SEMESTER - I 

DISCIPLINE SPECIFIC CORE (DSC)  INTRODUCTION TO BUSINESS ADMINISTRATION 
Course Credit No of Hrs. Per Week Total No of Teaching Hours Total Marks 

04 04 60 100 
Learning Objectives:  

1. To understand the concept of business entities.  
2. To develop business administration skills.  
3. To understand basic functions and compliances of formation of business entities. 
4. To improve secretarial practices for business entities.  

Course Outcomes (Cos)  
On successful completion of the course, the students will be able to 

1. Understand the concept of business administration.  
2. Understand procedure of formation of business enterprises.  
3. Understand secretarial practices in the businesses.  

Syllabus 
Unit Contents Lectures 

Unit 1: 
Introduction to 

Business 
Administration 

 Business Administration – Meaning, Concept, Importance.  
 Principles of Business Administration 
 Characteristics of a good business administrator. 
 Duties and Responsibilities of business administrator. 
 Difference between Manager and Administrator 

15 

Unit 2: Business 
Administration 

of Sole 
Proprietorship 

 Registration Procedure of Sole Proprietorship. 
 Challenges before Sole Proprietor in Modern era. 
 Functions and Responsibilities of Sole Proprietor. 
 e-Proprietorship – Concept and Need 
 Difference between Proprietorship and Partnership Firm 

15 

Unit 3: Business 
Administration 
of Partnership 

Firm 

 Essential Elements of a Partnership 
 Challenges before Partners and Partnership Firm. 
 Types of Partners 
 Functions and Responsibilities of Partners. 
 Registration Procedure of Partnership Firm. 
 Difference between Partnership and Co-ownership 

15 

Unit 4: Business 
Administration 
of Companies 

 Registration Procedure of Company. 
 Duties and Responsibilities of Company Secretary 
 Qualities of Company Secretary.  
 Communication by Company with various stakeholders – Shareholders, Investors, 

Creditors, Suppliers, Bankers.  

15 

Suggested Readings: 

 Business Administration (Routledge-Noordhoff International Editions) 19 December 2014 by Peter 
Thuis (Author), Rienk Stuive (Author) 

 Basic Principles and Practice of Business Administration Paperback – Import, 20 March 2013 

 by Dr Ambrose E Edebe PhD (Author), Dr Ambrose E Edebe Mba PhD (Author) 

 Office Management – R.S.N Pillai and Bagavath – S. Chand and co.  

 Commercial correspondence & Office Management - R.S.N.Pillai.  

 Manual of Office Management and Correspondence - B.N.Tanon. S. Chand and Co.  
 Company law and Secretarial practice – Baig N –Sterling Publication 5. Secretarial Practice – Bagaria, A.K.-Vikash 
 



Punyashlok Ahilyadevi Holkar Solapur University, Solapur 
Faculty: Commerce and Management 

Board of Studies : Business Economics 
Class : B. Com-I (Sem.-I) 

Subject: Business Micro Economics-I Basket: DSC 
Revised Syllabus as per Structure of NEP 2020 

With effect from June 2024 

COURSE CREDIT NO.OF HOURS PER WEEK TOTAL LECTURES TOTAL MARKS 

04 04 60 100 

Objectives:  

Basic knowledge of Business Micro Economics will enable students to understand internal and 
external business problems and solving techniques. Further It will enable students to analyze 
businesses' financial, economic, and market-related challenges in order to improve market strategies, 
make future predictions, form business policies, and increase profitability. Accordingly, the 
objectives are to help students... 

1. to understand working of price mechanism and free market economy 
2. to get knowledge of Demand and Supply Analysis 
3. to study Consumer Behavior Analysis 
4. to understand Demand Forecasting : 

Course Outcome: 
After completion of the course, the student will be … 

1. able to apply the knowledge of free market economy, price mechanism, demand elasticity. 
2. able to apply the knowledge of indifference curve technique in consumer behavior analysis 
3. versed in the concepts, tools and principles of business economics in order to solve business 

problems. 
4. able to apply the knowledge of demand forecasting in business decision making. 

UNIT-1 Introduction to Business Micro Economics : 
1.1. Meaning, Nature and Scope of Business Micro Economics. 
1.2. Distinctions between Economics and Business Economics. 
1.3. Importance of Business Micro Economics. 
1.4. Basic Problems of an Economy and Role of Price Mechanism. 
1.5. Features of Free Market Economy. 

15 

UNIT-2 Demand and Supply Analysis : 
2.1. Concept of Demand and Law of Demand. 
2.2.  Elasticity of Demand - Meaning, Types (Price, Income, Cross and Advertising), 

Measurement, Determinants and Importance of Elasticity of Demand. 
2.3. Concept of Supply and Law of Supply. 
2.4. Elasticity of Supply - Meaning and Determinants of elasticity of Supply. 
2.5. Determination of Equilibrium Price and Quantity through Demand and Supply. 

15 

UNIT-3 Consumer Behavior Analysis 
3.1. Utility Analysis and its Limitations. 
3.2. Meaning and Properties of Indifference Curve. 
3.3. Marginal Rate of Substitution and Price Income line. 
3.4. Consumer’s Equilibrium. 
3.5. Price, Income and Substitution effect. 

15 

UNIT-4 Demand Forecasting : 
4.1. Concept of Demand Forecasting. 
4.2. Objectives of Demand Forecasting. 
4.3. Types of Demand Forecasting. 
4.4. Methods of Demand Forecasting. 
4.5. Importance of Demand Forecasting. 

15 



List of Reference Books : 
1. Economics - Lipsey, R.G. and A.K. Chrystal, Oxford Univ. Press 

2. Economics: Principles and Applications – Gregory Mankiw, Thomson Press (India) Ltd Pub. 

3. Business Economics - H.L. Ahuja, S. Chand Publication 

4. Managerial Economics - Suma Damodaran, Oxford University Press 

5. Managerial Economics - Geetika, Ghosh & Choudhury, Cengage Learning, New Delhi 

6. Managerial Economics - Moyer &Harris, Tata Mcgraw-Hill, New Delhi. 

7. Microeconomics: Theory and Applications - Salvatore, D.L., Oxford Univ. Press 

8. Managerial Economics - D N Dwivedi, Vikas Publishing House. 

9. Managerial Economics - D M Mithani 

10. Microeconomics- Theory and Applications- Maddala G.S. and E. Miller, McGraw-Hill 
Education. 

11. Modern Micro Economic Theory- A. Koutsiyannis, Palgrave Macmillan U.K. – 

12. Microeconomics-Pindyck, R.S., D. L. Rubinfeld and P. L. Mehta ,Pearson Education. 
13. Microeconomics Theory: A Graphical Analysis Bilas, Richard A., McGraw-Hill Education., 

14. Microeconomics- Paul A Samuelson, William D Nordhaus, McGraw-Hill Education. 
15. Micro Economics- Amit Sachdeva, Kusum Lata Publishers 

16. मूʞ व ववतरण : सैȠांततक वववेचन- वपांपरकर Ť . Ů . 

17. सूƘऱऺी अथथशध˓ : ¤üÖê¿Öß ¸üØ¾Ö¦ü ¾Ö ³ÖÖ नुã¿ÖÖ»Öß दुगऱ 
18. ´Öæ»μÖ ×ÃÖ¬¤˙ÖÓŸÖ- •ÖÖÓ¤êü¾ÖÖ»Öê  ŵीतनवधस 

19. ¾μÖ¾ÖÃÖÖ×μÖक †£ÖÔ¿ÖÖÃ¡Ö- दधमजी , कदम , पधटीऱ , चʬधण: फडके  Ůकधशन , कोʥधपुर 

20. ʩधवसधतयकअथथशधर-डॉ . ए . एस. नऱधवडे , Ůध. उमŊथऱधकोडग 



PROGRAMME NAME: B. COM. (BUSINESS MANAGEMENT)  

B.COM. - I - SEMESTER - I 

DISCIPLINE SPECIFIC CORE (DSC) – FUNDAMENTALS OF BUSINESS 

MANAGEMENT- I 

Course Credit No of Hrs. Per Week Total No of Teaching Hours Total Marks 
4 Credit 4 Hours 60 Hours 100 Marks 

Learning Objectives:  

1. To understand various management functions. 

2. To develop managerial skills. 

3. To understand philosophy of management thinkers. 

4. To develop decision making ability among students. 

Course Outcomes (Cos)  

On successful completion of the course, the students will be able to 

1. Recognize the view of different management thinkers.  

2. Understand different types of business plans. 

3. Differentiate between traditional and modern types of organization. 

Detailed Syllabus: 
Unit Contents Lectures 

Unit No. I 
Introduction to 
Management 

 Management: Meaning, Concept,  

 Importance and Functions of Management 

 Nature of Management: Management is an Art, Science and 
Profession 

 Levels of Management 

 Functional Areas of Management 

15 

Unit No. II 
Contribution of 

Management 
Thinkers 

 

 Concept of Scientific Management and Modern 
Management 

 Contribution of F. W. Taylor 

 Contribution of Henry Fayol 

 Contribution of George Elton Mayo 
 Contribution of C. K. Prahalad 

15 

Unit No. III 
Planning and 

Decision Making 

 Planning: Meaning and Features 
 Types and Process of Planning 
 Planning at Different Level 
 Decision Making: Meaning Types and Process 
 Decision Making techniques: Individual and Group 

15 



Unit IV 
Organizing 

 Organizing: Meaning, Principles and Process 
 Types of Organization: Traditional and Modern (Concepts 

only) 
 Decentralization- Concepts, Meaning, Importance 
 Delegation of Authority- Meaning, Importance,  
 Factors affecting organizational design 

15 

Suggested Readings: 
1. James H. Donnelly, (1990) Fundamentals of Management, Pearson Education, 7th Edition. 
2. Drucker, P. F. (1999). Management Challenges for the 21st Century. Harper Collins 

Publishers Inc Harold. 
3. J.S. Chandan (2002) Management Concepts and Strategies Vikas Publishing House, Pvt. Ltd 

New Delhi. 
4. B.P. Singh and A.K. Singh (2002), Essentials of Management, Excel Books. 
5. Robert Kreitner, Mamata Mohapatra (2008), Management, Biztantra – Management for Flat 

World New Delhi. 
6. Stephen P Robbins and Madhushree Nanda Agrawal (2009), Fundamentals of Management: 

Essential Concepts and Applications, Pearson Education, 6th Edition. 
7. P.C. Tripathi, P. N. Reddy (2012), Principles of Management, McGraw hill companies New 

Delhi. 
8. Mahajan, J.P. and Mahajan Anupama, Deepika Devan (2016) Management Principles and 

Applications. Published by S. Chand & Company Ltd. Sultan Chand & Company. 
9. Koontz and Heinz Weihrich (2017), Essentials of Management: An International and 

Leadership Perspective, McGraw Hill Education, 10th Edition. 
10. Mitra J.K. (2018). Principles of Management. Oxford University Press 
11. Dr. Mangesh P. Waghmare (2019) Principles of Management, Nirhali Prakashan Pune. 
12. Rajkumar. S and Nagarajan. G (2021) Management Principles and Applications, Jayvee 

International Publications, Bangalore. 
13. Laasch, O. (2022), Principles of Management, 2e, Sage Textbook. 
E- Resource 
1. https://ndl.iitkgp.ac.in 
2. https://2012books.lardbucket.org/pdfs/management-principles-v1.0.pdf 
3. https://drive.google.com/drive/folders/1tb_wXGeLNpNnvBhxTyrvPdAPGrX46Un_ 
 



SYLLABUS OF SKILL ENHANCEMENT COURSE 
of 2 Credits Each 

Student Shall Select any One SEC related to DSC 
 BASICS OF TALLY 

 FUNDAMENTALS OF LIFE INSURANCE 
 DIGITAL MARKETING 

 INTRODUCTION TO SHARE MARKET 
 
  



PROGRAMME NAME B.COM PART -I SEMESTER -I 
 

SEC 
 

COURSE NAME: BASICS OF TALLY 
COURSE 
CREDIT NO. OF HOURS PER WEEK 

TOTAL 
LECTURES TOTAL MARKS 

02 02 30 50 
Objectives: 

1. To become proficient in accounting principles, practices, and procedures using Tally as a tool for 
recording financial transactions accurately. 

2. To acquire the skills needed to efficiently manage and organize financial data, including income, 
expenses, assets, and liabilities. 

3. To support business operations by using Tally to handle functions like invoicing, inventory 
management, payroll processing, and taxation. 

4. To enhance career prospects in accounting, finance, or related fields by gaining expertise in Tally, 
which is often a preferred skill for employers. 

5. To equip oneself with the knowledge and skills to manage the financial aspects of one's own business 
effectively 

Course Outcomes-On completion of the course: 
1. Having Tally skills can make students more attractive to potential employers. Many job postings in accounting 
and finance fields specify Tally proficiency as a requirement or preference. 
2. Students who are proficient in Tally may have an advantage when applying for internships in accounting 
firms, finance departments, or businesses that use Tally for their financial operations. 
3. Learning Tally provides students with a versatile skillset. They can work in various industries and sectors, 
including retail, manufacturing, service, and more. 
4. Students interested in starting their own businesses can use Tally to manage their finances effectively, 
track income and expenses, and ensure compliance with tax regulations. 
5. Tally's features can help students understand fundamental financial concepts, such as double- entry 
bookkeeping, financial statements, and taxation. 
6. Tally offers a practical and hands-on learning experience. Students can apply what they learn 
in class to real-world scenarios, reinforcing their understanding of accounting principles. 
7. Students will be acquired the practical knowledge of Tally and Tally ERP. 

 
UNIT – I 

Introduction: Basic Concepts: 
1. Basic Accounting 2. Business Accounting 
3.Payroll Accounting 4. Computerized Accounting 5. Spreadsheet Software 6. 
Bookkeeping Accounting 

 
15 

 

 
UNIT – II 

Key Features of an Accounting Software: 
1.Billing and Invoicing 2. Quotation and Estimation 3. Production Management 4. 
Taxation Handling 5. Inventory Management 6.HR and Payroll 7. Multiple Currency 
8. Outstanding Handling 9. Payment and Expenses Handling. 

 

 
15 



REFERENCES- 
1. "Tally.ERP 9 in Simple Steps" by Kogent Learning Solutions Inc. 
2. This book provides a step-by-step approach to learning Tally. It covers the basics of 

accounting and how to use Tally for various accounting and financial tasks. 
3. "Tally.ERP 9 Power of Simplicity" by Dr. P.C. Sharma and CA. Sanjay Saxena 
4. This book explains the fundamental concepts of Tally.ERP 9 and guides users through 

its features, making it easy to understand and use for accounting purposes. 
5. "Learn Tally.ERP 9 in 2 Weeks" by Amar Jeet Singh 
6. As the title suggests, this book aims to help you learn the basics of Tally in a short 

period of time. It covers essential features and functions in a concise manner. 
7. "Tally.ERP 9 Self Learning Guide" by CA. Kamal Garg 
8. This self-learning guide is designed to help users grasp the basics of Tally. It includes 

practical examples and exercises to reinforce your understanding. 
9. "Tally.ERP 9: Beginners' Guide" by P. Muthukumar 
10. This book is suitable for beginners and provides a comprehensive introduction to Tally. 

It covers topics like creating and maintaining accounts, inventory management, and 
generating reports. 

11. "Tally.ERP 9 - A Comprehensive Guide" by Atul Kumar 
12. This comprehensive guide covers both the basics and advanced features of Tally. It is 

suitable for users looking to explore Tally's capabilities in depth. 
13. "Tally.ERP 9 in Simple Steps (Hindi Edition)" by Kogent Learning Solutions Inc. 
14. If you prefer learning in Hindi, this book provides a step-by-step guide to Tally in the 

Hindi language. 
15. "Mastering Tally.ERP 9" by Mohammed Javed 
16. For users who want to go beyond the basics and master Tally, this book offers insights 

into advanced features and customization options. 



PROGRAMME NAME: B. COM. (BUSINES STUDIES) B.COM. - I SEMESTER - 
I 

SKILL ENHANCEMEENT COURSE I – FUNDAMENTALS OF LIFE INSURANCE 

Course Credit No of Hrs. Per Week Total No of Teaching Hours 
Total 

Marks 
2 Credits 2 Hours 30 Hours 50 

Pedagogy: Classrooms lecture, Home Assignments, Tutorials, Group Discussion, Seminar & 
Field work etc. 
Course Objectives- 
1. To understand the fundamental principles of Insurance 
2. To understanding the basic concept of life insurance. 
3. To learn about the various types of life insurance policies available, such as term life, whole life, universal 

life, and variable life insurance, and understand their features and differences. 
4. To acquire the skills of life insurance agent. 
Course Outcome: 
On successful completion of the course, the students will be able to. 
1. Able to gain knowledge of Life Insurance Concepts 
2. Become knowledgeable about the various life insurance products, including term life, whole life, universal life, 

and variable life insurance, and will understand their features and suitability for different situations. 
3. Able to make informed decisions when selecting a life insurance policy, tailoring it to their specific needs and 

objectives. 
4. Able to attend the examinations related to Life Insurance Agent 

Unit Contents Lectures 

 
Unit I 

Introduction to 
Insurance 

 Concept-Meaning, Definitions and History of Insurance 
 Features and Need of Insurance 
 Primary and Secondary Principles of Insurance- 
 Types of Insurance-Life Insurance, Fire Insurance, Marin Insurance, 

Miscellaneous Insurance 

 
 

 
15 

 
 
 
 

Unit II Life 
Insurance 

 Concept and Significance of Life Insurance- 
 Types of Life Insurance Policies-Whole Life Policy, Endowment 

Life Policy 
 Procedure of Taking Life Insurance Policy 
 Settlement of Life Insurance Claims 
 Life Insurance Agent: Concept and Functions, Procedure of Appointment 

of Life Insurance Agent 

 
 
 

 
15 

Skill Development Activities: 
1. Visit Life Insurance Office and collect information about life insurance policies. 
2. Visit Life Insurance Office and study the various life insurance policies. 
3. Field Work and Survey about awareness of life insurance in society. 
4. Any other activities which are relevant to the course. 



Suggesting Readings : 
 

1. " ◌ी आ ◌ी " by i (Sanjay Dahatondekar): This book covers the 

fundamentals of life insurance and financial planning in the Marathi language. 
2. " ˛" by ¸ ̧  ◌ी (Mukund Patil): This book offers insights into various types of 

insurance, including life insurance, and explains the selection process. 

3. " ◌ी " by (Narendra Jadhav): While this book primarily focuses on savings 
and financial planning, it may contain information on insurance as a part of financial 
planning. 

4. " `× ? ¸"# ◌ी ` "̀  by ×s ◌ी (Ujwal Chandarani): This book discusses the 
importance of insurance and provides tips on how to choose the right insurance 
policies. 

5. " ◌ी आ & " by ' `(Datta Kotkare): While it focuses on financial 
planning and business insurance, it may touch upon aspects of life insurance planning. 

6. B.S. Bodla, M.C. Garg & K.P. Singh,(2004), Insurance: Fundamentals, Environment 
and Procedures 

7. Black, Kenneth Jr. & Harold Skipper Jr. (2000): Life and Health Insurance, 13th 
edition, Prentice Hall (Module – 2) 

8. Crews, Tena B (2009): Fundamentals of Insurance, South-Western Educational 
Publications (All Modules) 

9. Hart, D. G., Buchan, R.A. and Howe, B.A. (1996): The Actuarial practice of General 
Insurance Institute, Institute of Actuaries of Australia. (Modules - 3 & 4) 

10. Kutty, Shashidharan (2009): Managing Life Insurance, Prentice Hall. (Module - 1) 
11. Mehr, Robert Irwin (1986): Fundamentals of Insurance, Irwin Professional Publishing 

(All Modules) Rejda, George E (2011): Principles of Risk management and Insurance, 
Pearson Education. (All Modules) 



PROGRAMME NAME: B. COM. (BUSINES STUDIES) B.COM. - I SEMESTER 

- I 

SKILL ENHANCEMENT COURSE 1 - DIGITAL MARKEITNG 
Course 
Credit 

No of Hrs. Per 
Week 

Total No of 
Teaching Hours Total Marks 

2 Credits 2 Hours 30 Hours 50 
Pedagogy: Classrooms lecture, Home Assignments, Tutorials, Group Discussion, Seminar & Field work etc. 

 
 

 
UNIT-I 

 Digital Marketing – Meaning & Definition, Significance & Types. 
 Traditional Marketing v/s Digital Marketing. 
 Social Media Marketing – Concept, Tools of Social Media Marketing. 
 Content Marketing – Concept and Process. 
 Email Marketing - Concept, types of emails in email marketing. 

 
 

 
15 

 
 
 

 
UNIT-II 

 Management of Digital Marketing. 
 Digital Advertising – Concept, Significance and Process. 
 Advertising though Digital Display using vehicles. 
 Youtube Advertising, Facebook Advertising, Instagram Advertising – Meaning and 

Importance. 
 Artificial Intelligence in Digital Marketing – Concept and Significance 
 Ethics in Digital Marketing 

 
 
 

 
15 

Suggested Readings/Material: 

● Ahuja V (2015). Digital Marketing. Oxford University Press. 
● Blanchard, O. (2011). Social Media ROI: Managing and Measuring Social Media Efforts in Your 

Organization. United Kingdom: Pearson Education. 
● Charlesworth, A. (2014). An Introduction to Social Media Marketing. United Kingdom: 

Taylor & Francis. 
● Gupta, S. (2020). Digital Marketing. India: McGraw Hill Education (India) Private Limited. 
● Johnson, S. (2020). Social Media Marketing: Secret Strategies for Advertising Your Business and 

Personal Brand on Instagram, YouTube, Twitter, And Facebook. A 
Guide to Being an Influencer of Millions. Italy: Andrea Astemio. 

● Keller, K. L., Kotler, P. (2016). Marketing Management. India: Pearson Education. 
● Maity M(2022). Digital Marketing. Oxford University Press. 
● Mamoria C.B, Bhatacahrya A, Marketing Management. Kitab Mahal, Delhi 
● Mathur,V. & Arora,S. Digital Marketing PHI Learning 
● McDonald, J. (2016). Social Media Marketing Workbook: How to Use Social Media for Business. 

United States: CreateSpace Independent Publishing Platform. 
● Parker, J., Roberts, M. L., Zahay, D., Barker, D. I., Barker, M. (2022). Social Media Marketing: A 

Strategic Approach. United 
States: Cengage Learning. 





INDIAN KNOWLEDGE SYSTEM VERTICAL 

PROGRAMME NAME B.COM PART -I SEMESTER -I 

GENERAL IKS 
ANCIENT INDIAN TAXATION SYSTEM 

COURSE 

CREDIT 
NO. OF HOURS PER WEEK TOTAL LECTURES TOTAL MARKS 

02 02 30 50 

Objectives: Studying the ancient Indian taxation system can be a fascinating and informative endeavour. To 

guide your study effectively, it's important to establish clear objectives. 

1. Historical Understanding: Gain a deep historical understanding of how taxation evolved in ancient 

India, including its origins, development, and changes over time. 

2. Economic Insights: Explore the economic aspects of taxation, such as how tax revenues were collected, 

managed, and utilized to support various functions of ancient Indian society. 

3. Social and Political Impact: Analyze the social and political implications of taxation in ancient India, 

including its effects on different segments of society, power structures, and governance. 

4. Comparative Analysis: Compare the taxation systems of different ancient Indian dynasties and regions 

to identify similarities, differences, and trends. 

5. To study Legal Framework, Cultural Context, Revenue Sources, Taxation Techniques, Impact on Trade 

and Commerce, Comparative History, Archaeological Evidence, Impact on Society, legacy and 

Influence 

Course Outcomes-On completion of the course: 

Studying a paper / subject on ancient Indian taxation can lead to several valuable outcomes, both in terms of 

knowledge and potential applications. Here are some possible outcomes that can result from studying ancient 

Indian taxation: 

1. Historical Understanding: A thorough study can provide you with a deep historical understanding of how 

taxation systems evolved in ancient India, including their origins, development, and historical context. 

2. Expertise: students can become an expert in the field of ancient Indian taxation, which can be valuable for 

academic or professional purposes. 

3. Comparative Analysis: Studying this topic allows you to make comparisons between ancient Indian taxation 

systems and those of other civilizations or historical periods, offering valuable insights into the broader history 

of taxation. 

4. Research Skills: Researching and studying this subject can sharpen your research skills, including your ability 

to gather historical evidence, analyze data, and draw meaningful conclusions. 

5. Interdisciplinary Knowledge: You may gain interdisciplinary knowledge by exploring the intersections 

between economics, history, politics, culture, and society in ancient India. 



6.Awareness and Advocacy of historical tax records and understanding the role of taxation in ancient societies, 

Contribution to Indian Studies , Cross-Cultural Understanding ,Personal Enrichment Heritage Preservation 

 

 
UNIT – I 

Taxation In India -Gensis and Evolution 

Taxation In Mauryan -Kautilyas Arthshtrashatra on Taxation 

Taxation In Gupta Era 

Taxation In Medieval India -Delhi sultanate and Mughal Era. 

Taxation System Under Maraths and British Rule 
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UNIT – II 

Principles and types of taxation in Ancient India 

Historical perspectives of Taxation in India 

The General Principles of Ancient Indian Taxation system 

Types of Taxation in Ancient India -tax exemption and additional taxation. 

Methods of tax collection 
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INDIAN KNOWLEDGE SYSTEM VERTICAL 

PROGRAMME NAME B.COM PART -I SEMESTER -I 

GENERAL IKS 
ANCIENT INDIAN ECONOMIC SYSTEM 

COURSE 

CREDIT 
NO. OF HOURS PER WEEK 

TOTAL 

LECTURES 
TOTAL MARKS 

02 02 30 50 

Objectives: Objectives – 
Studying the periods in Ancient Indian Economy, as outlined above, provides a comprehensive understanding of the 
economic evolution of ancient India. Here are some objectives and potential outcomes of studying these periods: 

1. Understanding Economic Development: By studying each period, one can grasp the economic advancements and 
changes that occurred over time. This includes shifts in agricultural practices, technological innovations, trade 
patterns, and socio-political structures. 

2. Analysis of Agricultural Practices: Investigating the transition from the Civil Experiment period to the Use of 
Plow for Agriculture period allows for an examination of how agricultural techniques evolved and their impact 
on productivity, land use, and social organization. 

3. Exploring Technological Advancements: The Use of Iron and Growth of Cities period sheds light on the role of 
technological innovations, such as iron tools, in agricultural productivity, urbanization, and craftsmanship. 

4. Trade and Commerce: Understanding the periods of Stabilization and Expansion, Regime Control, and the Use 
of Coin and Roman Trade helps in analyzing the growth of trade networks, the emergence of markets, and the 
influence of external factors on the economy, such as the interactions with other civilizations like Rome. 

5. Political Economy: Investigating the periods of Regime Control and Beginning of Feudalism provides insights 
into the relationship between political power structures and economic systems, including the role of rulers in 
economic management, taxation, and land tenure. 

6. Monetary Systems: Studying Coinage systems in Ancient India and the use of coins in economic transactions 
offers insights into the development of monetary systems, the role of currency in facilitating trade and 
commerce, and the evolution of financial instruments. 

7. Land Tenure and Governance: Exploring Land Grants and Ancient Indian Economic System provides an 
understanding of land ownership, distribution, and management systems, as well as the socio-economic 
implications of land grants by rulers and institutions. 

8. Historical Context: By contextualizing economic developments within broader historical narratives, such as 
socio-cultural changes, religious influences, and environmental factors, one can gain a deeper understanding of 
the complexities of ancient Indian society and its economic dynamics. 

Outcome-wise, studying these periods contributes to a more nuanced understanding of ancient Indian economy, its 
resilience, adaptation to change, and the interconnectedness of various socio-economic factors. It also provides valuable 
insights for comparative analyses with other ancient economies and informs contemporary debates on economic 
development, governance, and sustainability. 
Course Outcomes-On completion of the course: 

1. Insights into Economic Resilience: By examining how ancient Indian economy adapted to various challenges 
and transitions over time, such as changes in agricultural practices, technological advancements, and external 
influences, we gain insights into the resilience of economic systems and their ability to evolve in response to 
changing circumstances. 

2. Understanding of Socio-Political Dynamics: Studying the interplay between economic developments and 
political structures, including the role of rulers, governance systems, and the emergence of feudalism, provides a 
deeper understanding of the socio-political dynamics that shaped ancient Indian society. 

3. Appreciation of Trade Networks and Cultural Exchanges: Analysis of trade patterns, the use of coinage, and 
interactions with other civilizations, such as Rome, offers valuable insights into the extent and nature of ancient 
Indian trade networks, as well as the cultural exchanges and influences that occurred through commercial 
connections. 



4. Recognition of Technological Innovation: By exploring the adoption of new technologies, such as iron tools, and 
their impact on agricultural productivity, urbanization, and craftsmanship, we gain an appreciation for the role of 
technological innovation in driving economic growth and societal development in ancient India. 

5. Implications for Contemporary Economic Debates: The study of ancient Indian economy provides a historical 
perspective that can inform contemporary debates on economic development, governance, and sustainability. By 
understanding the challenges and strategies of ancient economies, we can draw lessons for addressing similar 
issues in the present day, as well as appreciate the diverse approaches to economic organization and management 
across different historical contexts. 

 
 
 
 

 
UNIT – I 

Introduction to Ancient Indian Economy: 

 Civil Experiment (2600 to 1500 BC) 

 Use of Plow for Agriculture (1500 to 1000 BC) 

 Stabilization and Expansion (1000 to 600 BC) 

 Use of Iron and Growth of Cities (600 to 322 BC) 

 Regime Control (322 to 200 BC) 

 Grants, Use of Coin and Roman Trade (200 BC to 200 AD) 

 Beginning of Feudalism (200 AD to 500 AD) 
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UNIT – II 

 Coins and Problems in Ancient Indian Economic History 

I. Introduction to Ancient Indian economy 

II. Coinage systems in Ancient India 

 Land Grants and Ancient Indian Economic System 

I. Introduction to Land Grants 

II. Types of Land Grants in Ancient Indian Economic System 
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COURSE CATEGORY/VERTICAL 
INDIAN KNOWLEDGE SYSTEM (IKS)/ VERTICAL   

PROGRAMME NAME B. COM PART-I SEMESTER-I 
IKS -COURSE NAME– ANCIENT INDIAN MANAGEMENT  

COURSE 
CREDIT 

NO. OF HOURS PER 
WEEK 

TOTAL LECTURES TOTAL MARKS 

02 02 30 50 

 
COURSE OBJECTIVE – 
 

To impart an overview of Indian Ethos and to instil the knowledge of personality development, 
management and leadership wisdom through the principles, counsel and experiences articulated by 
the Vedas and exemplary leaders namely, Sri Krishna and Chanakya. 

 
1. To understand and remember the various principles and elements of Indian ethos; To 

harness the immense powers hidden “within” the Self and use these intrinsic tools for self-
management and personality development; To learn the appropriate use of the human mind 
to actualize and maximize human potential; To develop a holistic perspective of life. 

2. To gain insight of and develop competence in the various management principles and 
leadership skills highlighted in the ancient Vedas. 

3. To comprehend, explain, relate and interpret the managerial and leadership qualities of Sri 
Krishna To synthesize and develop practical wisdom to apply them in the real world.  

COURSE OUTCOME 
CO1 – To understand and remember the various principles and elements of Indian ethos; To harness 
the immense powers hidden “within” the Self and use these intrinsic tools for self- management and 
personality development; To learn the appropriate use of the human mind 
to actualize and maximize human potential; To develop a holistic perspective of life. 
CO2 – To gain insight of and develop competence in the various management principles and 
leadership skills highlighted in the ancient Vedas. 
CO3 – To comprehend, explain, relate and interpret the managerial and leadership qualities of 
Sri Krishna 
CO4 – To appreciate the significance of management and leadership principles and techniques 
from Chanakya’s Arthashastra; 

CO5 - To synthesize and develop practical wisdom to apply them in the real world. 

UNIT -1 VEDIC WISDOM FOR MANAGEMENT AND LEADERSHIP 
Vedic Wisdom for Management 
Financial management, Marketing management, Production Management, 
Human resources management, Vedic Model of Excellence, Excellence in 
Action 
Vedic Wisdom for Leadership 
Leadership Qualities, Managing Subordinates and Rivals, Social Justice 

15 



UNIT-II MANAGEMENT AND LEADERSHIP LESSONS FROM SRI 
KRISHNA 
Management lessons from Sri Krishna 
Dignity of Work, Reality assessment, multi-tasking, team management, 
Management of uncertainties and failures, Time management 
Leadership lessons from Sri Krishna 

Leadership by example, excellent judgement, art of managing through chaos, 
Out of box approach, Emotional quotient as a leadership tool 
 
MANAGEMENT AND LEADERSHIP LESSONS FROM 
CHANAKYA’S ARTHASHASTRA 
Management lessons from Arthashastra Managing Finance, Teamwork, 
Strategy Leadership lessons from Arthashastra Leadership qualities, Seven 
pillars of business, Three aspects of success 

15 

ESSENTIAL READINGS 
1.Nandgopal, R. & Sankar, R.N.A., Indian Ethos & Values in Management, Tata McGraw Hill 
Education 
. Khandelwal, Indian Ethos and Values for Managers, Himalaya Publishing House, 2009 
3.Vedic Management – The holistic approach to managerial excellence by Dr. S. Kannan, 
Taxmann 
4.Management Wisdom of Lord Krishna by Dr. Udai Vir Singh 
5.Raja Rishi Leadership by S K Chakraborti 
6.Ganjre, A.K., Pawar, P. & Laxman R., Indian Ethos - Modern Management Mantra, Himalaya 
Publishing House 
7.Agarwal, T. & Chandorkar, N., Indian Ethos in Management, Himalaya Publishing House 

8.Debashish Chatterjee 18 Leadership sutras from the Bhagavad Gita Wiley 
 



 

Vertical under NEP: 

 Co-curricular Courses (CC) 

(8 credits) 
 To be offered in I and/or II year 
 STUDENTS SHALL SELECT ONE 
COURSE FROM THE FOLLOWING  

 

1. NSS 

2. NCC  

3. Health and Wellness,  

4. Yoga education 

5. sports, and fitness,  

6. Cultural Activities,  

7. Fine/ Applied/Visual/ Performing Arts 

















 
PUNYASHLOK AHILYADEVI HOLKAR SOLAPUR UNIVERSITY, SOLAPUR 

FACULTY: COMMERCE AND MANAGEMENT 
CLASS: B. COM-I (SEM.-I) 

COURSE NAME: PAPER -I- Introduction to National Service Scheme 
COURSE CREDIT NO.OF HOURS PER WEEK TOTAL 

LECTURES 
TOTAL MARKS 

02 02 30 50 
1.1 Preamble: 
The NSS students of B. A. Part-I can better understand all latest concepts of National Service 
Scheme Introduction to National Service Scheme is part of these courses deals with the study of 
concept Social services are a range of public services intended to provide support and assistance 
towards particular groups, which commonly include the disadvantaged. They may be provided 
by 
individuals, private and independent organizations, or administered by a government agency. 
1.2 Objectives of the Course: 
1. Make students familiar with concept of National Service Scheme and its use in present Social 
studies. 
2. To sensitize the students about background knowledge of NSS, Social Science. 
3. To Familiarize the students with social concepts in Society and Social problem. 
1.3 Learning Outcomes of the Course: The students will be able to 
1. The course will provide an understanding the fundaments of National Service Scheme. 
2. To understand special camping pogramme. 
3. Students understood the NSS regular Activities 
1.4. Programme Specific Outcomes: 
1. Students understood History, basics concept of NSS specially related to social work. 
2. Students identified NSS, regular activities 
1.5 Programme Outcomes: 
1. Students understood basic concepts, information related to National Service Scheme. 
2. Students acquired basic knowledge, processes related with NSS. 
3. Students acquired skills in Social Work (Rally, Voter Awareness, Campus cleaning, tree 
plantation). 
1.6 Eligibility for admission: Students who have passed 12th (S.Y.J.C.) Arts, Science, and 
Commerce 
or similar exams will be admitted to this class. 
1.7 Programme Duration: The structure of B.A. in NSS has five semesters in total covering a 
period of three years. 
1.8 Duration of the Course: B. A. First Year comprises two semesters. Each semester will have 
twotheory papers two papers of 20 marks for End Semester Examination and two papers 05 
marks 
for Internal Evaluation for each paper. 
1.9 Modes of Internal Evaluation: Assignment, Tutorial, Presentation, MCQs via Google, Field 
Visits, any other suitable mode along with marks for Attendance of the students. 
1.10 Medium of Instruction: Marathi 

UNIT-I  Introduction to National Services Scheme 
1.1 History, Nature &Development of NSS 
1.2 Aims, Objectives, Moto and Emblem of NSS 
1.3 Organizational Structure of NSS 
1.4 NSS Activities 
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1.5 Budget of NSS 
1.6 Importance of NSS 

UNIT-II Structure of NSS Unit 
2.1 Structure of NSS Unit 
2.2 Yearly Action Plan of NSS Unit 
2.3 Advisory committees & their functions 
2.4 Opportunities for Volunteers 
2.5 Roles and Responsibilities of Program Officer 
2.6 Role of Principal 
2.7 How write reports of NSS Activities 

15 

Reference 
1)Salunkhe P.B.Ed, Chhtrapati Shahu thePillar ofSocial Democracy 
2) National Service Scheme Manual, Govt.of India 
3) Training Programme on National Programme Scheme TISS 
4) Orientation Courses for N.S.S. Programme Officers, TISS 
5) Hans Gurmeet, Case Materialasa Training Aid for Field Workers 
6) Tarachand, History of the Freedom Movement in India Vol. II 
7) KapilK. Krishan, Social Service Opportunities in Hospitals(TISS) 
8) Ahuja Ram, Social Problems in India. 
 
 
  



 

PUNYASHLOK AHILYADEVI HOLKAR SOLAPUR UNIVERSITY, SOLAPUR 
FACULTY: COMMERCE AND MANAGEMENT 
CLASS: B. COM-I (SEM.-II) 
COURSE NAME: PAPER -II - Studyof Indian Social Reformers 
COURSE CREDIT NO.OF HOURS PER 

WEEK 
TOTAL 
LECTURES 

TOTAL MARKS 

02 02 30 50 
1.1 Preamble: 
The NSS students of B.COM . Part-I can better understand all latest concepts of Study of 
Indian Social Reformers Introduction to Study of Indian Social Reformers is part of 
these 
courses deals with the study of concept Social services are a range of public services 
intended to 
provide support and assistance towards particular groups, which commonly include the 
disadvantaged. They may be provided by individuals, private and independent 
organizations, or 
administered by government agency. 
1.2 Objectives of the Course: 
1.Make students familiar with concept of Indian Social Service and its use in present 
Social studies. 
2. To sensitize the students about background knowledge of NSS, Social Science. 
3. To Familiarize the students with social concepts in Society and Social problem. 
1.3 Learning Outcomes of the Course: The students will be able to 
1. The course will provide an understanding the fundaments of Indian Social Service 
2. Students sensitized about history of social work in India. 
3. Students familiarized with contribution of Social  reformers. 
4. Students understood the National Service Scheme. 
1.4. Programme Specific Outcomes: 
1. Students understood History, basics concept of NSS specially related to social work. 
2. Students understood contribution of social reformers 
1.5 ProgrammeOutcomes: 
1. Students understood basic concepts, information related to National Service Scheme. 
2. Students acquired basic knowledge, processes related with NSS. 
3. Students acquired skills in Social Work. 
1.6 Eligibility for admission: Students who have passed12th (S.Y.J.C.)Arts, Science, 
and Comm 
Erce or similar exams will be admitted to this course  
1.7 Programme Duration: The structure of B.A. NSS has six semesters in total covering 
A period of three years. 
1.8 Duration of the Course: B. A. First Year comprises two semesters. Each semester 
willhavetheorypaper30marksforEndSemesterExaminationand20marksforInternalEvalua
tionforeach paper. 
1.9 Modes of Internal Evaluation: Assignment, Tutorial, Presentation, MCQs via 
Google, Field Visits, any other suitable mode along with marks for Attendance of the 
students. 
1.10 Medium of Instruction: Marathi 

  



UNIT 
-I  

History of Social work in India 
1.1 Social Service:Definition, concept and Nature 
1.2 History of Indian Social Service 
1.3 Characteristics Indian Social Service- 
Before Independence & After Independence 
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UNIT-
II  

Contributions of Social Reformers 
2.1 Swami Vivekanand 
2.2 Mahatma Gandhi 
2.3 Mahatma Jotiba Phule 
2.4 Rajshri Shahu Maharaj 
2.5 Sant Gadage Baba 
2.6 Baba Amte 
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CO-CURRICULAR COURSE (CC) 

HEALTH AND WELLNESS, YOGA EDUCATION, SPORTS & FITNESS 

SEMESTER – I & II 

LEVEL- 4.5 UNDER GRADUATE CERTIFICATE 4 CREDITS 
 
 

The National Education Policy (NEP) 2020 recognizes sports as a critical component of 

experiential learning, aimed at cultivating skills such as collaboration, self-initiation, self- 

direction, self-discipline, teamwork, responsibility and citizenship. Following these 

Principles the syllabus is framed accordingly 

COURSE DESCRIPTION 

This course focuses on the exploration of health and wellness practices for managing stress 

and promoting positive lifestyle. These strategies will help for crisis-based care and personality 

development of the students. Yoga and it use for preventive measure for health and diseases. 

Need of physical education and sports for students with special needs for health and wellness. 

This course will impart knowledge of rules and regulations of games/sport, role of nutrition 

for good health and use of test and measurement for fitness and sports skills. 

OBJECTIVES OF THE COURSE 

 
1. To develop awareness about health and wellness. 
2. To develop awareness about yoga education. 
3. To develop awareness about sports and fitness. 
4. To encourage students to adopt healthy lifestyle.  
5. To improve social and mental health of students.   
6. To improve awareness about physical fitness. 
 

COURSE OUTCOMES 

Students will be able to get aware about health, wellness, yoga and fitness its various implication 

in daily life. The knowledge gained by this course will help on wellbeing and promotion of 

health behavior. Fundamental skills of the games, important tournaments and venues, Sports 

personalities and sports awards. 



Outline of syllabus 
     Semester – 1                                                                                                                                                                                                                                                                            (                     Credit-2) 

CC- 101 : Health, Wellness and Fitness. (Theory Course: UA) 
 

Unit I: I n t r o d u c t i o n ,  Definition, Components Of Health. 
 
 

1.1: Definition, meaning of Health. 
1.2: Components of Health: Physical, Emotional, Social & Intellectual.  
1.3: Personal Hygiene. 
1.4: Function of Organization: WHO, Redcross, NIH.  

Unit II: Introduction Of Fitness and Wellness.  
2.1: Definition, Meaning of Wellness. 
2.2: Dimensions of Wellness. 
2.3: Balance Diet and its Components (Macro and Micro). 
2.4: Meaning and components of Fitness.  

College Assessment: 
 

Practical- Project: Ball Games (Any one game)  

Football/ Handball/ Volleyball/ Basketball/Baseball/Softball.  

Fitness Test: AAHPER Youth Fitness Test.  

1. Pull ups (for boys), Flexed Arm Hang (for girls). 
2. Bent knee Sit-ups (1min.) 
3. 4x10 mtr. Shuttle Run. 
4. Standing Broad Jump. 
5. 50 yard  Dash.  
6. 12 min. Run/Walk Test.          



Outline of syllabus 
     Semester – 2                                                                                                                                                                                                                                      (                     Credit-2) 

CC- 102: Yoga Education and Sports. (Theory Course: UA) 
Unit I: Yoga Education. 

 
1.1: Definition, meaning of Yoga. 
1.2: Aims and objectives of Yoga. 
1.3: Need and Importance of Yoga. 
1.4: Asanas and Pranayama: Effect on various systems in human body. 
 

Unit II: Sports And Yoga. 
2.1: Role of Yoga in sports 
2.2: Need and Importance of Yoga in Sports.  

  2.3: Benefits of yoga in sports. 
  2.4:  Carrier opportunities in Yoga and Sports. 
 

College Assessment: 
 

Practical I- Project: Racket Sports (Any one Sport) 
 

Badminton/Table Tennis/ Tennis/Squash  

Practical II – Demonstration of Asanas and Pranayama. 
 

Any two of the said positions i.e. Sitting, Standing, Supine and Prone position.  
 
 

 
 

Punyashlok Ahilyadevi Holkar Solapur University, Solapur 
Faculty of Interdisciplinary Studies. 

Evaluation Pattern (2 Credit Paper). 
 

Nature Of Assessment Total Marks Passing Marks 
CA (College Assessment) 20 08 
UA (University Assessment) 30 12 

 
Internal Work: Home Assignments/Unit Test/Seminar/Field Work/ Study Tour Report/ 

Case Study/ Skill Test, Choice of Subject Teacher. 



Nature of Question Paper: 2 Credit Paper. 
 

 
Time: 1:30 hours.                                                                                  Marks: 30 
Instruction: 1) 
   2) 
 
Question 1. Choose the correct alternative.                                                06 
 1) 
  a)   b)   c)   d) 

2) 
  a)   b)   c)   d) 

3) 
  a)   b)   c)   d) 

4) 
  a)   b)   c)   d) 

5) 
  a)   b)   c)   d) 

6) 
  a)   b)   c)   d) 
 
Question 2. Write short answers. (Any two)          06 
 1) 
 2) 
 3) 
 4) 
 
 
Question 3. Write short answer/short note.          06 
 1) 
 
 
Question 4. Write the detail answer (Broad answer type question) (Any One).    12 
 1) 
 2) 
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17.The Impact of Nutrition and Diet on Oral Health- F.V. Zohoori, R.M. 

Duckworth · 2019 

18.Nutritive Value of India Foods- C. Gopalan, B.V. Rama Sastri & S.C. Balasubramaniam 

19.The Big Book of Health and Fitness: Philip Maffetone · 2012 

20. Concepts in Fitness Programming- Robert G. McMurray · 2019 



Revision of Syllabi: 

1. Syllabi of course should be revised if necessary 

2. Revised Syllabi of each semester should be implemented in a sequential way 

3. In course where units/ topics related to University/UGC provisions regulations or laws, 

which change to accommodate the latest developments changes or corrections are to be made 

consequently as recommended by the Academic Council. 

4. All formalities for the revisions in the syllabi should be completed before the end of the 

semester for implementation of the revised syllabi in the next academic year. 

5. During every revision up to twenty percent (20%) of the syllabi of the course should be 

changed so as to ensure the appearance of the students who have studied the old (unrevised) 

syllabi without any difficulties in the examinations of revised syllabi. In case the syllabus of 

the course is carried forward without any revision, it shall also be counted as revised in the 

revised syllabi. 

 

Note: - Government of Maharashtra’s guidelines should be followed for the student’s 
enrollment (number) to the course. 
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Punyashlok Ahilyadevi Holkar Solapur University, Solapur 
Faculty of Commerce & Management 

Nature of Question Paper for CBCS Pattern FOR 4 CREDIT 
PAPER 

B. Com. I (SEMESTER - I & II) w.e.f. 2024-25 

 

 

Time: 3 Hrs.  Total Marks – 60 
   

Q 1 A. Multiple Choice Questions (One Mark Each) 08 
1   

2   

3   

4   

5   

6   

7   

8   

Q 1 .B Fill in the blanks/True or false. (One Mark Each) 04 
1   

2   

3   

4   

Q. NO.2 Answer the following. (Short note/Short Problem/Short Answer) 12 
1   

2   

3   

4   

Q. NO.3 Attempt the following. (Short note/Short Problem/Short Answer) 12 
1   

2   

Q. NO.4 Attempt any one of the following. (Long Answer/Problem) 12 
 A) 

OR 
B) 

 

Q. NO.5 Attempt any one of the following. (Long Answer/Problem) 12 
 A) 

OR 
B 

 



 

Punyashlok Ahilyadevi Holkar Solapur University, Solapur 
Faculty of Commerce & Management 

Nature of Question Paper for CBCS Pattern FOR 4 CREDIT 
PAPER 

M. Com. I (SEMESTER - I & II) w.e.f. 2024-25 

 

 

Time:- 2 Hrs.  Total Marks –30 
   

Q 1 A. Multiple Choice Questions (One Mark Each) 05 
1   

2   

3   

4   

5   

Q 1 .B Fill in the blanks/True or false. (One Mark Each) 05 
1   

2   

3   

4   

5   

Q. NO.2 Answer the following. (Short note/Short Problem/Short Answer) 10 
1   

2   

Q. NO.3 Attempt the following. (Short note/Short Problem/Short 
Answer) 

10 

1   

2   

 
 



CURRICULUM FRAMEWORK AND CREDIT STRUCTURE FOR FIRST YEAR  UNDERGRADUATE PROGRAMS – 

B. COM -PART-I-SEMESTER -II -WITH DSC 

Advanced Accountancy/Advanced Banking/ Business Studies/ Business Economics/ Business Management 
TEACHING STRUCTURE 

 
 
 
 
 
 
 
 
 
 
 
 
LEVE4.5 
 
SEMESTER 
II 

COURSE VERTICAL 
 COURSE 

CREDIT 

EXAM MARKS 

CCA UA TOTAL 

ANY THREE OUT OF BELOW 
FIVE DSC 

     

DSC 1-2 ADVANCED FINANCIAL ACCOUNTING II 4 40 60 100 
DSC 2-2 FUNDAMENTALS OF BANKING 4 40 60 100 
DSC 3-2 FUNDAMENTALS OF MARKETING 4 40 60 100 
DSC 4-2 BUSINESS MICRO ECONOMICS II 4 40 60 100 
DSC 5-2 FUNDAMENTALS OF BUSINESS 

MANAGEMENT II 
4 40 60 100 

GENERIC ELECTIVE –I BASICS OF COMMERCE PAPER -I 2 20 30 50 
SKILL ENHANCEMENT COURSE 
-P-II --ANY ONE 

ADVANCED OPERATIONS IN TALLY 
FUNDAMENTALS OF GENERAL INSURANCE 
OFFICE MANAGEMENT 
SHARE MARKET TRADING 

2 20 30 50 

ABILITY ENHANCEMENT 
COURSE-P-II- 

ENGLISH 2 20 30 50 

VALUE EDUCATION COURSE- ENV. STUDIES 2 20 30 50 

CO-CURRICULAR COURSE-P- 
II- 

CHOOSE ANY ONE FROM 
(NSS/NCC/SPORTS/CULTURE /HEALTH 
WELLNESS/ FITNESS/ YOGA EDU)) 

 
2 

 
20 

 
30 

 
50 

TOTAL NUMBER OF CREDITS  22 220 330 550 



PROGRAMME NAME B. COM PART-I SEMESTER-II MAJOR  

DSC ADVANCED ACCOUNTANCY 

COURSE NAME–ADVANCED FINANCIAL ACCOUNTING – PAPER NO. II 
Course 
Credit No. of. Hours per Week Total Lectures Total Marks 

04 04 60 100 
OBJECTIVES: 
1. To study the single-entry system to simplify accounting processes, especially for small Business. 
2. To Understand how to account for consignment transactions to ensure transparency in financial reporting, 
especially when dealing with goods sent on consignment to agents or consignees and proper valuation of unsold 
consigned goods and minimizing losses. 
3. To Maintain financial control and accountability over branch operations by tracking income, expenses, and 
assets for each branch separately and evaluate the performance of each branch individually to identify areas for 
improvement and cost optimization. 
4. To study how to Allocate costs accurately among various departments within an organization to determine the 
true profitability of each department and efficiently allocate resources, both financial and non-financial, based 
on the performance and needs of the department. 

 
Course outcomes- 

After studying Single entry System unit student would be able to – 
 
1 student can able to Prepare Trading and Profit and Loss Account and Balance Sheet from incomplete 
records. Help you manage the financial aspect of a small business or personal finances more effectively, 
enabling you to make informed decisions. 
2. Understand the special features of consignment business. Analyse the difference between sale and 
consignment and understand that why consignment is termed as special transaction. 
3Able to use the technique of computing value of consignment stock, cost of abnormal loss and treatment of 
insurance claim in relation to it. Understand the different types of commissions in consignment transactions. 
4. student would be able to Understand the concept of branches and their classification from accounting point 
of view. understanding of the principles and concepts involved in branch accounting, which is essential for 
managing multiple business locations or branches. 
5. student would be able to Allocate Common expenditures of the organization among various departments on 
appropriate basis. Deal with the inter-departmental transfers and their accounting treatment and Calculate the 
amount of unrealized profit on unsold inter-departmental stock-in- hand at the end of the accounting year. 
6. After studying Departmental Accounts unit With departmental accounting, you can allocate 
resources (such as budget, staff, and assets) more effectively based on the specific needs and performance of 
each department. 

UNIT NO. PARTICULARS LECTURES 

 
Unit-I - Single 
entry System 

Meaning –Features of Single-Entry System –Types of Single Entry – 
Statement of Affairs – Difference Between Statement of Affairs and 
Balance Sheet 
- Preparation of accounts from incomplete records - Conversion 
Method Only – Theory and Accounting Problems 

 
15 

Unit-II - 
Accounting 
for special 

Consignment: Meaning - Basic features 
- Difference Between Consignment and Sale 
- Goods sent at cost & at invoice price 

15 



sales 
transaction – 
Consignment 
Accounting 

- Valuation of unsold stock. 
- Types of Commission - Ordinary, Special and Del Credere 
- Treatment and valuation of normal and abnormal loss. 
- Accounting treatment in the books of Consignor and Consignee 
- Theory and Accounting Problems 

 

 

 
Unit –III - 
Branch 
Accounting 

Concept of Branch 
- Different types of Branches 
– Objectives of Branch Accounting 
- Goods sent at cost or at Invoice Price. 
- Methods of maintaining accounts of Dependent Branches 
- Methods of Accounting 
– Theory and Accounting Problems (on Stock and Debtors Method 
Only) 

 
 

 
15 

 

 
Unit-IV – 
Departmental 
Accounts 

Concept – Objective of preparation of Departmental Accounts 
- Basis of Allocation of Common expenditure among different 
Departments 
- Preparation of Departmental Trading and Profit and Loss Account 
– Consolidated Trading and Profit and Loss Account 
– Inter departmental transfer of goods at cost & cost plus 
- Elimination of unrealized profit. 
- Theory and Accounting Problems 

 
 

 
15 

 Total Lectures 60 

Suggested Readings: 

1) C.A. Foundation and Intermediate Study Material, ICAI, New Delhi. 
2) Robert N Anthony, David Hawkins, Kenneth A. Merchant, Accounting: Text and Cases. 
McGraw-Hill Education, 13 Ed. 2013. 
3) Charles T. Horngren and Donna Phil brick, Introduction to Financial Accounting, Pearson 
Education. 
4) J. R. Monga, Financial Accounting: Concepts and Applications. Mayur Paper Books, 
New Delhi. 
5) M. C. Shukla, T. S. Grewal and S. C. Gupta. Advanced Accounts.Vol.-I. S. Chand &amp; 
Co.,New Delhi. 
6) S. N. Maheshwari, and. S. K. Maheshwari. Financial Accounting. Vikas Publishing 
House, New Delhi. 
7) Deepak Sehgal. Financial Accounting. Vikas Publishing House, New Delhi. 
8) Bhushan Kumar Goyal and H N Tiwari, Financial Accounting, International Book House 
9) Goldwin, Alderman and Sanyal, Financial Accounting, Cengage Learning. 
10) P. C. Tulsian, Financial Accounting, Pearson Education. 
11) Compendium of Statements and Standards of Accounting. The Institute of Chartered 
Accountants of India, New Delhi 
12) T. S. Reddy &amp; A. Murthy, “Financial Accounting”, Margham 







PROGRAMME NAME: B. COM. (BUSINES STUDIES)  

B.COM. - I SEMESTER - II 

DISCIPLINE SPECIFIC CORE (DSC) COURSE – FUNDAMENTALS OF  
MARKERTING 

Course Credit No of Hrs. Per Week Total No of Teaching Hours 
Total 

Marks 
4 Credits 4 Hours 60 Hours 100 

Course Objectives: 
1. To understand terminologies of Marketing, such as the marketing mix (the 4Ps: Product, 

Price, Place, Promotion), segmentation, targeting, and positioning. 
2. To inculcate the effective marketing skills 
3. To provide basic knowledge of concepts and functions of market and market 

segmentation.  
4. To enhance the students’ knowledge of recent marketing trends in changing global 

scenarios.  
5. To explore the dynamics of consumer Behaviour and process of market selection through 

STP  
Course Outcome 
On successful completion of the course, the students will be able to… 

1. Understand the marketing principles to make informed decisions related to product 
development, pricing, distribution, and promotion.  

2. Improve communication skills in various areas, such as advertising, branding, and 
customer engagement. 

3. Gain a deeper understanding of market dynamics, including consumer behavior, 
competition, and market trends.  

4. Understand basic concepts of market and market segmentation.  
5. Analyze the process of marketing decisions involving product pricing and its distribution, 
6. Explore the dynamics of consumer Behaviour and process of market selection through 

STP.  
7. Explore the recent trends in marketing. 

Unit Contents Lectures 

Unit I 
Introduction 

To Marketing 

 Marketing: Meaning, Definition & Evolution 
 Nature, Scope, and Functions of Marketing 
 Selling v/s Marketing 
 Traditional v/s Modern Marketing 
 Core Concepts of Marketing 
 Marketing Environment: Concept and Factors of Marketing 

Environment  

15 

Unit II 
Marketing 

Mix 
 

 Product: Concept and Types of Products, new product 
development stages, Product Life Cycle. 

 Price: concept and Factors affecting price of product and 
Service 

 Place:  concept, types of distribution channels   and factors 
affecting on choice of distribution channels   

15 



 Promotion: Concept, Methods of Promotion 

Unit III 
Segmentation, 
Targeting and 

Positioning 
(STP) 

 Market -Meaning, Concepts and Types of Markets 
 Market Segmentation: Meaning, Significance and Bases for 

Market Segmentation 
 Market Targeting:  Concept and selecting target market 

segment.  
 Market Positioning: Concept and Strategies 
 3 steps Segmentation, Targeting and Positioning (STP) 

Model 

 

Unit IV 
Consumer 

Behavior and 
New 

Dimensions in 
Marketing 

 

 Consumer Behavior – Meaning, Definition and Importance 
 Factors Affecting Consumer Behavior  
 Consumer Buying Decision Process  
 Green Marketing: Concept and Importance, Principles of 

Green Marketing 
 Online Marketing: Concept, Need, Challenges and 

Methods 
 Social Marketing: Concept, Need and Importance 

 

Suggested Readings:  
1. Kotler, P. & Keller, K. L. (2012). Marketing Management (14th ed.). Pearson. 
2. Kotler, P., Armstrong, G., Agnihotri, P. Y., & Ul Haq, E. (2010). Principles of Marketing 

- A South Asian Perspective. (13th ed.). Pearson.  
3. Ramaswamy, V.S., Namakumari, S. (2009). Marketing Management: Global Perspective-

Indian Context. (4th ed.). Macmillan Publishers India Limited.  
4. Etzel, Michael J, Walker, Bruce J, Stanton William J and Pandit, Ajay (2009). Marketing 

(14th ed.). Tata McGraw Hill. 
5. S. A. Sherlekar (2015) Marketing Management, Himalaya Publishing House, New Delhi. 
1. William J Stanton, Fundamentals of Marketing, McGraw-Hill Publications, New York.  
2. D. Amarchand and B. Vardharajan , An Introduction to Marketing, Vikas Publishing House, S. 

Ansari Road, New Delhi.  
3. Mohammad Amanatnallh, Principles of Modern Marketing, Kalyani, Publications - New Delhi.  
4. Dr. C. N. Sontakki :- Marketing Management, Kalyani Publications – New Delhi.  
5. Grewal, D., & Levy, M. (2017). Marketing. New York: McGraw Hill Education.  
6. Mahajan, J. P., & Mahajan, A. (2014). Principles of Marketing. Delhi: Vikas Publications.  
Digital Sources:  
1. https://ipsedu.in/downloads/MBABooks/principles-of-marketing-philip-kotler.pdf  
2. https://www.businessmanagementideas.com/marketing/green-marketing/20101  
3. https://www.invitereferrals.com/blog/viral-marketing/ 

6. https://www.fao.org/3/w3241e/w3241e0a.htm 
 







PROGRAMME NAME: B. COM. (BUSINESS MANAGEMENT)  

B.COM. - I - SEMESTER - II 

DISCIPLINE SPECIFIC CORE (DSC) FUNDAMENTALS OF BUSINESS 

MANAGEMENT-II 

Course Credit No of Hrs. Per Week Total No of Teaching Hours Total Marks 
4 Credit 4 Hours 60 Hours 100 Marks 

Learning Objectives:  

1. To understand different leadership styles. 

2. To understand different motivation theories. 

3. To learn techniques of control used in various organizations.  

Course Outcomes (Cos)  

On successful completion of the course, the students will be able to 

1. Understand different motivation theories. 

2. Demonstrate the different types of leadership styles. 

3. Identify modern control techniques used in Today’s era of business. 

Detailed Syllabus: 
Unit Contents Lectures 

Unit I 

Motivation 

 Meaning, Concept, characteristics and Significance of 
Motivation  

 Types of motivation: (Positive and Negative Motivation)  

 Financial and Non- Financial Incentives  

 Theories of Motivation 
I. Abraham Maslow’s Need hierarchy theory 

II. Fredric Herzberg’s theory 
III. Douglas McGregor’s X and Y theory 

 Essential of  Effective Motivation 

15 

Unit II 

Directing 

 Meaning characteristics and Importance of Directing  
 Principles of Directing 
 Elements of Directing  
 Leadership – Concept and Styles of Leadership,  
 Concept and Characteristics of Charismatic Leadership 

15 

Unit III 
Controlling 

 Controlling: Meaning, Features of Controlling 
 Importance and Limitations of Controlling 
 Control Process  
 Principles of Effective Control 

Modern Techniques of Control 

15 

Unit IV  Meaning, Definition, Nature of Change 15 



Basics of 
Change 

Management 

 Types of Change: Individual, Group and Organizational change 
 Need for change 
 Process of Organizational change 
 Hybrid Work Model:  Concept, benefits and Challenges 

Suggested Readings: 
1. James H. Donnelly, (1990) Fundamentals of Management, Pearson Education, 7th Edition. 
2. Drucker, P. F. (1999). Management Challenges for the 21st Century. Harper Collins 

Publishers Inc Harold. 
3. J.S. Chandan (2002) Management Concepts and Strategies Vikas Publishing House, Pvt. Ltd 

New Delhi. 
4. B.P. Singh and A.K. Singh (2002), Essentials of Management, Excel Books. 
5. Robert Kreitner, Mamata Mohapatra (2008), Management, Biztantra – Management for Flat 

World New Delhi. 
6. Stephen P Robbins and Madhushree Nanda Agrawal (2009), Fundamentals of Management: 

Essential Concepts and Applications, Pearson Education, 6th Edition. 
7. P.C. Tripathi, P. N. Reddy (2012), Principles of Management, McGraw hill companies New 

Delhi. 
8. Mahajan, J.P. and Mahajan Anupama, Deepika Devan (2016) Management Principles and 

Applications. Published by S. Chand & Company Ltd. Sultan Chand & Company. 
9. Koontz and Heinz Weihrich (2017), Essentials of Management: An International and 

Leadership Perspective, McGraw Hill Education, 10th Edition. 
10. Mitra J.K. (2018). Principles of Management. Oxford University Press 
11. Dr. Mangesh P. Waghmare (2019) Principles of Management, Nirhali Prakashan Pune. 
12. Rajkumar. S and Nagarajan. G (2021) Management Principles and Applications, Jayvee 

International Publications, Bangalore. 
13. Laasch, O. (2022), Principles of Management, 2e, Sage Textbook. 
E- Resource 
1. https://ndl.iitkgp.ac.in 
2. https://2012books.lardbucket.org/pdfs/management-principles-v1.0.pdf 
3. https://drive.google.com/drive/folders/1tb_wXGeLNpNnvBhxTyrvPdAPGrX46Un_ 
 



PROGRAMME NAME: B. COM.   

B.COM. - I SEMESTER - II 

GENERAL ELECTIVE 1 -  BASICS OF COMMERCE – I 

Course Credit No of Hrs. Per Week Total No of Teaching Hours Total Marks 
2 Credits 2 Hours 30 Hours 50 

Learning Objectives: 
1. To learn fundamental concepts in Commerce 
2. To learn about terms used in trade and business in day-to-day life.  
3. To learn different types of businesses 
4. To introduce students’ modern businesses 
Course Outcomes (Cos) 
1. To enable students to understand the concept of commerce, business and industry. 
2. To enhance the ability of students to capture the concept of trade and SSI 
3. To gain the knowledge about types of Business Organization 
4. To impart the current and modern knowledge of Business 
Detailed Syllabus: 

Unit Contents Lectures 

Unit I 
Introduction to 
Commerce and 

Business 
 

 Commerce and Business: Introduction and Concept 
 Economic and Non-Economic Activities of Business 
 Business Objectives 
 Role of profit in Business 
 Classification of Business Activities-Industry and Commerce 
 Difference between Business, Industry and Commerce 

15 

Unit II 
Trade and 
Small-Scale 

Industry 

 Trade: Introduction and meaning 
 Types of Trade- Domestic-Wholesale Trade, Retail Trade and 

its types 
 Small-scale Industry: Meaning and Definition and Importance 
 Advantages and challenges before small-scale Industries 
 International-Export, Import and Entrepot and its procedure 

15 

Suggested Readings/Material: 
1. "Business Organization and Management" by M.C. Shukla, T.S. Grewal, and S.C. Gupta - 

Published by S. Chand & Company Ltd. 
2. "Introduction to Business" by N.M. Agrawal - Published by Central Law Agency. 
3. "Business Basics: A Guide to Starting and Growing a Small Business" by Subhash Chandra Das 

- Published by PHI Learning Private Limited. 
4. "Business Organizations: A Transactional Approach" by R. N. Srivastava - Published by Bharat 

Law House. 
5. "International Trade: Theory and Practice" by Surajit Sinha - Published by Excel Books. 
6. "Company Law" by Avtar Singh - Published by Eastern Book Company. 
7. "Partnership Firm" by S.R. Singla - Published by Sultan Chand & Sons. 
8. "E-Business and E-Commerce Management: Strategy, Implementation, and Practice" by Dave 

Chaffey and Tanya Hemphill - Published by Pearson Education Limited. 
 



SYLLABUS OF SKILL ENHANCEMENT COURSE of 2 Credits Each  Student Shall Select any One SEC 
related to DSC 

 ADVANCED OPERATIONS IN TALLY  
 FUNDAMENTALS OF GENERAL INSURANCE 
 OFFICE MANAGEMENT 
 SHARE MARKET TRADING 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



PROGRAMME NAME B. COM PART-I SEMESTER-II 

SEC 

COURSE NAME: ADVANCED OPERATIONS IN TALLY 

Course Credit 
No. of. Hours per 

Week Total Lectures Total Marks 

02 02 30 50 
OBJECTIVES: 
Studying Tally.ERP 9, which is an accounting and Enterprise Resource Planning (ERP) software, can serve 
several important objectives, depending on your role and context. Here are some common objectives of studying 
Tally.ERP 9: 

1. To become proficient in using Tally.ERP 9 for accounting and financial management tasks, such as 
recording transactions, managing accounts, and generating financial reports. 

2. To optimize business operations by using Tally.ERP 9 to streamline processes like invoicing, inventory 
management, payroll processing, and taxation. 

3. To ensure compliance with tax regulations and financial reporting standards by using Tally.ERP 9 for 
accurate tax calculations, GST (Goods and Services Tax) compliance, and maintaining audit trails. 

4. To harness the reporting and analysis capabilities of Tally.ERP 9 to generate financial reports, analyze 
business performance, and make data-driven decisions. 

5. To enhance career prospects, especially in roles related to accounting, finance, and ERP system 
management, as Tally.ERP 9 skills are highly valued by employers. 

6. To equip oneself with the skills to effectively manage the financial aspects of one's own business, 
ensuring sound financial management and compliance. 

COURSE OUTCOMES (CO) – on completion of the course 
1. studying Tally.ERP 9 offers numerous benefits, including improved financial management, streamlined 
operations, career advancement, compliance, and data-driven decision-making. These outcomes are valuable for 
both individuals and businesses, making Tally.ERP 9 a versatile and essential tool for accounting and financial 
management. 
1. Studying Tally ERP 9 can lead to various positive outcomes, depending on your goals and the context in which 
you use the software. Here are some common outcomes and benefits that individuals and businesses can expect 
after studying and implementing Tally.ERP 9: 
2. Tally.ERP 9 enables students to efficiently manage their financial transactions, accounts, and records. This 
leads to improved financial control and accuracy. 
3. The software helps businesses streamline their day-to-day operations, including invoicing, inventory 
management, payroll processing, and taxation, resulting in increased operational efficiency. 
4. Tally.ERP 9 supports compliance with tax regulations and standards, making it easier to calculate and report 
taxes accurately. This is especially important in regions with Goods and Services Tax (GST) or other similar 
systems. 
5. Students can generate various financial reports and analyze data using Tally.ERP 9's reporting and analysis 
tools. This supports data-driven decision-making for business growth and cost optimization. 
6. Students who study Tally.ERP 9 often find improved job prospects in fields such as accounting, finance, and 
ERP system management. Many employers seek candidates with Tally skills. 
7. Earning Tally certifications can validate students expertise and boost your credentials, making you more 
competitive in the job market or as a freelancer. 
8. Students develop problem-solving skills as they troubleshoot and resolve issues related to Tally.ERP 
9 and accounting processes. 

UNIT NO. PARTICULARS LECTURES 

Unit-I - Electronic Accounting 15 



 Purchase and Sales Entries in Tally ERP.9 Receipt and 
Payment Entries in Tally ERP.9 Contra Entries in Tally 
ERP.9 
Journal Entries in Tally ERP.9 

 

 
 

 
Unit-II - 

Cheque Printing in Tally ERP.9 
Generating Basic Reports in Tally ERP9 and Exporting of Different Reports 
Advanced Accounting Features in Tally ERP 9 -Maintaining Bill – wise details - Cost 
Centres and Cost Categories - Multiple Currencies. - Budgets and Controls – Banking - 
Scenario Management - Security Controls - Backup and Restore 
Advanced Inventory Features in Tally ERP 9 - Purchase orders and Sales Orders - 
Reorder levels - GRN and Delivery Notes - Bill of materials - Price levels and Price 
lists - Stock Ageing Analysis / Batch Numbers. 
Analysis of Financial Statements and Decision Making Printing 
and Emailing of Reports 

 
 
 

 
15 

 - Total Lectures 30 

 
Suggested Readings: 
1. Tally Essential Level 1 (Version: 2.0), by Tally Solutions Pvt. Ltd., Sahaj Enterprises, 2022 
2) Tally Essential Level 2, by Tally Solutions Pvt. Ltd., Sahaj Enterprises, 2022 
3) Tally Essential Level 3, by Tally Solutions Pvt. Ltd., Sahaj Enterprises, 2022 
4) Learn Tally Prime with GST Book, by Gaurav Agrawal, Digital Muneem Ji publishing, 
2021 
5) Financial Accounting with Tally.ERP 9 (In Hindi) by Abhishek Shriwastava 
6) Tally.ERP 9 with GST in Simple Steps by Dreamlech Press 
7) Tally.ERP 9 Theory &amp; Practical by Asian Computech Book 
8) RAKESH SANGWAN, LEARN TALLY PRIME IN ENGLISH A Real Practical 
Accounting, ASCENT PRIME PUBLICATION, 2022 
Note: any other authors and publications, latest and revised reference books related to the 
syllabus. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



SKILL ENHANCEMENT COURSE VERTICAL PROGRAMME NAME 
B.COM. PART -I SEMESTER -II 

SKILL ENHANCEMENT COURSE NAME – FUNDAMENTALS OF GENERAL INSURANCE 

Course Credit No of Hrs. Per Week Total No of Teaching Hours Total Marks 
2 Credits 2 Hours 30 Hours 50 

Pedagogy: lectures, Home Assignments, Tutorials, Group Discussion, Seminar & Field work etc. 
Course Objectives- 

1. To Gain an in-depth understanding of the risks associated with fire and marine. 
2. To Understand the extent of coverage provided by fire and marine insurance, 
3. To understand the coverage under Motor Insurance, health, cattle and agricultural insurance. 

Course Outcome: 
Course Outcome: On successful completion of the course, the students will be able to 
1. Understand Fire and marine Risk Management, 
2. Gain knowledge about different types of fire and marine insurance policies. 
3. Acquire skills in handling fire and marine insurance claims. 
4. Acquire knowledge about motor, health, cattle and agricultural insurance. 

Unit Contents Lectures 

 
Unit I Fire 
and Marine 
Insurance 

 Fire Insurance: Concept, Feature and Types 

 Fire Insurance Policies Conditions 

 Procedure of Taking Fire Insurance 

 Marine Insurance: Concept, Feature and Types 

 Marinee Losses 

 Procedure of Taking Marine Insurance 

 
 
 

15 

 
Unit II 

Miscellaneous 
Insurance 

 Motor Insurance-Concepts, Nature and Cover 

 Agricultural Insurance-Concepts, Features, Pradhan Mantri Fasal Bima 
Yojana-Objective, Nature and Cover 

 Cattle Insurance-Concept, Nature and Cover 

 Health Insurance-Concept, Nature and Cover 

 

 
15 

Suggesting Readings: 
1. "Fire Insurance: Principles & Practice" by V. R. R. Naidu and K. S. S. Seshadri. 
2. "Fire Insurance Claims" by R. S. Shukla 

3. "Principles and Practice of General Insurance" by M. N. Mishra. 
4. "Motor Insurance" by G. Srinivasan. 
5. Insurance Regulatory and Development Authority of India (IRDAI) Publications. 

6. "ि◌◌वमाची त ◌ेिवआण ◌ृव ◌ी" by आ. वा. राणेगुv 

7. "सामा य ि◌◌वमा" by ि◌अवनाश पाि◌◌टल 

8. "गाडी या अपघाताचा ◌ुद !तीत वास - ि◌◌वमाeम#◌ा व मॉटर ि◌◌वमा" by डॉ. ि◌◌वजय ◌ेकळकर . 

9. "मोटर ि◌◌वमा" by आशा ि◌◌भंगाि◌◌ड+वे 



SKILL ENHANCEMENT COURSE 
VERTICAL PROGRAMME NAME 
B.COM. PART -I SEMESTER -II 

SKILL ENHANCEMENT COURSE NAME – OFFICE MANAGEMENT 

 
Course Credit 

No of Hrs. 
Per 

Week 

Total No of 
Teaching 

Hours 

 
Total Marks 

2 Credits 2 Hours 30 Hours 50 
Pedagogy: Classrooms lecture, Home Assignments, Tutorials, Group Discussion, Seminar & 
Field work 
Course Objective: 
1. To grasp the fundamental principles of office management and its role in organizational 

efficiency. 
2. To learn about the importance of effective office administration in achieving business goals. 
3. To gain familiarity with office mail and mailing procedures 
4. To familiarize students with various office procedures and workflows. 
5. To familiarize the students with the activities in a modern office. 
Course Outcome – On successful completion of the course, the students will be able to- 
1. Gain a solid understanding of the fundamental principles of office management. 
2. Learn techniques for time management, prioritization, and organization. 
3. Acquire skills in proper record-keeping and documentation. 
4. Enhance organizational skills, and problem-solving capabilities. 
5. Provide foundation in pursuing advanced degrees or certifications in business administration 

Unit Contents Lectures 
 
 

 
Unit-I 

Office Management 
and Filing 

A) Office Management: Meaning of office, 
Functions of office – primary and administrative 
management functions, Duties and Qualities of the 
office manager, 
B) Filing and Indexing: Meaning and importance, 
Essentials of good filing, centralized vs. 
decentralized filing, Methods of filing and filing 
equipment, Indexing: meaning and need for 
indexing, various types of indexing 

 
 
 
 

 
15 

 
 
 
 
 
 
 
UNIT-II 

Mail and 
Mailing 
Procedures 

A) Mail: Meaning and importance of mail, 
Centralization of mail handling work, its 
advantages, Room equipment and accessories - 
sorting tables and rack, letter opener, time and 
date stamps, postal franking machine, 
addressing machine, 

B) Mailing Procedure: mailing scales, Mailing 
through post, courier, email, appending files 
with email, Inward and outward mail – 
receiving, sorting, opening, recording, making, 
distributing, folding of letters sent, maintenance 
of peon book, dispatching,courier services, 
central receipt 
and dispatch. 

 
 
 
 
 
 
 
 

 
15 



 

SUGGESTED READING: 
1. Bhatia, R.C. Principles of Office Management, Lotus Press, New Delhi.. 
2. Leffingwell and Robbinson: Text book of Office Management, Tata McGraw-Hill. 
3. Terry, George R: Office Management and Control. 
4. Ghosh, Evam Aggarwal: Karyalaya Prabandh, Sultan Chand & Sons. 
5. Duggal, B: Office Management and Commercial Correspondence, Kitab Mahal. 





 

Vertical under NEP: 

 Co-curricular Courses (CC) 

(8 credits) 
 To be offered in I and/or II year 
 STUDENTS SHALL SELECT ONE 
COURSE FROM THE FOLLOWING  

 

1. NSS 

2. NCC  

3. Health and Wellness,  

4. Yoga education 

5. sports, and fitness,  

6. Cultural Activities,  

7. Fine/ Applied/Visual/ Performing Arts 

















 
PUNYASHLOK AHILYADEVI HOLKAR SOLAPUR UNIVERSITY, SOLAPUR 

FACULTY: COMMERCE AND MANAGEMENT 
CLASS: B. COM-I (SEM.-I) 

COURSE NAME: PAPER -I- Introduction to National Service Scheme 
COURSE CREDIT NO.OF HOURS PER WEEK TOTAL 

LECTURES 
TOTAL MARKS 

02 02 30 50 
1.1 Preamble: 
The NSS students of B. A. Part-I can better understand all latest concepts of National Service 
Scheme Introduction to National Service Scheme is part of these courses deals with the study of 
concept Social services are a range of public services intended to provide support and assistance 
towards particular groups, which commonly include the disadvantaged. They may be provided 
by 
individuals, private and independent organizations, or administered by a government agency. 
1.2 Objectives of the Course: 
1. Make students familiar with concept of National Service Scheme and its use in present Social 
studies. 
2. To sensitize the students about background knowledge of NSS, Social Science. 
3. To Familiarize the students with social concepts in Society and Social problem. 
1.3 Learning Outcomes of the Course: The students will be able to 
1. The course will provide an understanding the fundaments of National Service Scheme. 
2. To understand special camping pogramme. 
3. Students understood the NSS regular Activities 
1.4. Programme Specific Outcomes: 
1. Students understood History, basics concept of NSS specially related to social work. 
2. Students identified NSS, regular activities 
1.5 Programme Outcomes: 
1. Students understood basic concepts, information related to National Service Scheme. 
2. Students acquired basic knowledge, processes related with NSS. 
3. Students acquired skills in Social Work (Rally, Voter Awareness, Campus cleaning, tree 
plantation). 
1.6 Eligibility for admission: Students who have passed 12th (S.Y.J.C.) Arts, Science, and 
Commerce 
or similar exams will be admitted to this class. 
1.7 Programme Duration: The structure of B.A. in NSS has five semesters in total covering a 
period of three years. 
1.8 Duration of the Course: B. A. First Year comprises two semesters. Each semester will have 
twotheory papers two papers of 20 marks for End Semester Examination and two papers 05 
marks 
for Internal Evaluation for each paper. 
1.9 Modes of Internal Evaluation: Assignment, Tutorial, Presentation, MCQs via Google, Field 
Visits, any other suitable mode along with marks for Attendance of the students. 
1.10 Medium of Instruction: Marathi 

UNIT-I  Introduction to National Services Scheme 
1.1 History, Nature &Development of NSS 
1.2 Aims, Objectives, Moto and Emblem of NSS 
1.3 Organizational Structure of NSS 
1.4 NSS Activities 

15 



1.5 Budget of NSS 
1.6 Importance of NSS 

UNIT-II Structure of NSS Unit 
2.1 Structure of NSS Unit 
2.2 Yearly Action Plan of NSS Unit 
2.3 Advisory committees & their functions 
2.4 Opportunities for Volunteers 
2.5 Roles and Responsibilities of Program Officer 
2.6 Role of Principal 
2.7 How write reports of NSS Activities 

15 

Reference 
1)Salunkhe P.B.Ed, Chhtrapati Shahu thePillar ofSocial Democracy 
2) National Service Scheme Manual, Govt.of India 
3) Training Programme on National Programme Scheme TISS 
4) Orientation Courses for N.S.S. Programme Officers, TISS 
5) Hans Gurmeet, Case Materialasa Training Aid for Field Workers 
6) Tarachand, History of the Freedom Movement in India Vol. II 
7) KapilK. Krishan, Social Service Opportunities in Hospitals(TISS) 
8) Ahuja Ram, Social Problems in India. 
 
 
  



 

PUNYASHLOK AHILYADEVI HOLKAR SOLAPUR UNIVERSITY, SOLAPUR 
FACULTY: COMMERCE AND MANAGEMENT 
CLASS: B. COM-I (SEM.-II) 
COURSE NAME: PAPER -II - Studyof Indian Social Reformers 
COURSE CREDIT NO.OF HOURS PER 

WEEK 
TOTAL 
LECTURES 

TOTAL MARKS 

02 02 30 50 
1.1 Preamble: 
The NSS students of B.COM . Part-I can better understand all latest concepts of Study of 
Indian Social Reformers Introduction to Study of Indian Social Reformers is part of 
these 
courses deals with the study of concept Social services are a range of public services 
intended to 
provide support and assistance towards particular groups, which commonly include the 
disadvantaged. They may be provided by individuals, private and independent 
organizations, or 
administered by government agency. 
1.2 Objectives of the Course: 
1.Make students familiar with concept of Indian Social Service and its use in present 
Social studies. 
2. To sensitize the students about background knowledge of NSS, Social Science. 
3. To Familiarize the students with social concepts in Society and Social problem. 
1.3 Learning Outcomes of the Course: The students will be able to 
1. The course will provide an understanding the fundaments of Indian Social Service 
2. Students sensitized about history of social work in India. 
3. Students familiarized with contribution of Social  reformers. 
4. Students understood the National Service Scheme. 
1.4. Programme Specific Outcomes: 
1. Students understood History, basics concept of NSS specially related to social work. 
2. Students understood contribution of social reformers 
1.5 ProgrammeOutcomes: 
1. Students understood basic concepts, information related to National Service Scheme. 
2. Students acquired basic knowledge, processes related with NSS. 
3. Students acquired skills in Social Work. 
1.6 Eligibility for admission: Students who have passed12th (S.Y.J.C.)Arts, Science, 
and Comm 
Erce or similar exams will be admitted to this course  
1.7 Programme Duration: The structure of B.A. NSS has six semesters in total covering 
A period of three years. 
1.8 Duration of the Course: B. A. First Year comprises two semesters. Each semester 
willhavetheorypaper30marksforEndSemesterExaminationand20marksforInternalEvalua
tionforeach paper. 
1.9 Modes of Internal Evaluation: Assignment, Tutorial, Presentation, MCQs via 
Google, Field Visits, any other suitable mode along with marks for Attendance of the 
students. 
1.10 Medium of Instruction: Marathi 

  



UNIT 
-I  

History of Social work in India 
1.1 Social Service:Definition, concept and Nature 
1.2 History of Indian Social Service 
1.3 Characteristics Indian Social Service- 
Before Independence & After Independence 

15 

UNIT-
II  

Contributions of Social Reformers 
2.1 Swami Vivekanand 
2.2 Mahatma Gandhi 
2.3 Mahatma Jotiba Phule 
2.4 Rajshri Shahu Maharaj 
2.5 Sant Gadage Baba 
2.6 Baba Amte 

15 

References– 
1) FadakeG.D.,(Sampadak)–Mahatma Fule Samagra Wangmaya. 
2) SalunkheP.B.,(Sampadak)–Mahatma Fule Gourav Granth. 
3) NarkeHari,(Sampadak)-MahatmaFule:Shodhachya NavyaWata. 
4) BhosaleS.S.,(Sampadak)–KrantiSukte:RajarshiChhatrapatiShahu 
5) PawarJaysingrao,(Sampadak)–Rajarshi Shahu Smarak Granth 
6) Dr.Babasaheb Ambedkar lekhanaani Bhashane khand18,Bhag–1,2,3. 
7) ToksalePrajacta-VyavysaikSamajkarya 
8) Dr.V.C.Dande:NationalServiceSchemeReview 
9) JoshiV.N.-BhartiyTatvdnyanachabruhadItihas,Khand10 
10) YadiIndumati-BharatratnaShendgeDipak(Anuwad)-MadarTeressa. 
11) Marathi Vishwakosh, Khanda12. 
12) BhagatR.T.-SwamiVivekanandTeAcharyaVinoba. 
13) Sheth Purushottam,Khambete Jayashri, ManeShailajaRashtriyaSevaYojna 
14) Mishr Anupam-Aaj BhikharehaiTalab(Hindi) 
15) ThotePurushottam–Samaj karyachi Multatve 
16) BhideG.L.,MaharashtratilSamajSudharanechaItihaas 
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CO-CURRICULAR COURSE (CC) 

HEALTH AND WELLNESS, YOGA EDUCATION, SPORTS & FITNESS 

SEMESTER – I & II 

LEVEL- 4.5 UNDER GRADUATE CERTIFICATE 4 CREDITS 
 
 

The National Education Policy (NEP) 2020 recognizes sports as a critical component of 

experiential learning, aimed at cultivating skills such as collaboration, self-initiation, self- 

direction, self-discipline, teamwork, responsibility and citizenship. Following these 

Principles the syllabus is framed accordingly 

COURSE DESCRIPTION 

This course focuses on the exploration of health and wellness practices for managing stress 

and promoting positive lifestyle. These strategies will help for crisis-based care and personality 

development of the students. Yoga and it use for preventive measure for health and diseases. 

Need of physical education and sports for students with special needs for health and wellness. 

This course will impart knowledge of rules and regulations of games/sport, role of nutrition 

for good health and use of test and measurement for fitness and sports skills. 

OBJECTIVES OF THE COURSE 

 
1. To develop awareness about health and wellness. 
2. To develop awareness about yoga education. 
3. To develop awareness about sports and fitness. 
4. To encourage students to adopt healthy lifestyle.  
5. To improve social and mental health of students.   
6. To improve awareness about physical fitness. 
 

COURSE OUTCOMES 

Students will be able to get aware about health, wellness, yoga and fitness its various implication 

in daily life. The knowledge gained by this course will help on wellbeing and promotion of 

health behavior. Fundamental skills of the games, important tournaments and venues, Sports 

personalities and sports awards. 



Outline of syllabus 
     Semester – 1                                                                                                                                                                                                                                                                            (                     Credit-2) 

CC- 101 : Health, Wellness and Fitness. (Theory Course: UA) 
 

Unit I: I n t r o d u c t i o n ,  Definition, Components Of Health. 
 
 

1.1: Definition, meaning of Health. 
1.2: Components of Health: Physical, Emotional, Social & Intellectual.  
1.3: Personal Hygiene. 
1.4: Function of Organization: WHO, Redcross, NIH.  

Unit II: Introduction Of Fitness and Wellness.  
2.1: Definition, Meaning of Wellness. 
2.2: Dimensions of Wellness. 
2.3: Balance Diet and its Components (Macro and Micro). 
2.4: Meaning and components of Fitness.  

College Assessment: 
 

Practical- Project: Ball Games (Any one game)  

Football/ Handball/ Volleyball/ Basketball/Baseball/Softball.  

Fitness Test: AAHPER Youth Fitness Test.  

1. Pull ups (for boys), Flexed Arm Hang (for girls). 
2. Bent knee Sit-ups (1min.) 
3. 4x10 mtr. Shuttle Run. 
4. Standing Broad Jump. 
5. 50 yard  Dash.  
6. 12 min. Run/Walk Test.          



Outline of syllabus 
     Semester – 2                                                                                                                                                                                                                                      (                     Credit-2) 

CC- 102: Yoga Education and Sports. (Theory Course: UA) 
Unit I: Yoga Education. 

 
1.1: Definition, meaning of Yoga. 
1.2: Aims and objectives of Yoga. 
1.3: Need and Importance of Yoga. 
1.4: Asanas and Pranayama: Effect on various systems in human body. 
 

Unit II: Sports And Yoga. 
2.1: Role of Yoga in sports 
2.2: Need and Importance of Yoga in Sports.  

  2.3: Benefits of yoga in sports. 
  2.4:  Carrier opportunities in Yoga and Sports. 
 

College Assessment: 
 

Practical I- Project: Racket Sports (Any one Sport) 
 

Badminton/Table Tennis/ Tennis/Squash  

Practical II – Demonstration of Asanas and Pranayama. 
 

Any two of the said positions i.e. Sitting, Standing, Supine and Prone position.  
 
 

 
 

Punyashlok Ahilyadevi Holkar Solapur University, Solapur 
Faculty of Interdisciplinary Studies. 

Evaluation Pattern (2 Credit Paper). 
 

Nature Of Assessment Total Marks Passing Marks 
CA (College Assessment) 20 08 
UA (University Assessment) 30 12 

 
Internal Work: Home Assignments/Unit Test/Seminar/Field Work/ Study Tour Report/ 

Case Study/ Skill Test, Choice of Subject Teacher. 



Nature of Question Paper: 2 Credit Paper. 
 

 
Time: 1:30 hours.                                                                                  Marks: 30 
Instruction: 1) 
   2) 
 
Question 1. Choose the correct alternative.                                                06 
 1) 
  a)   b)   c)   d) 

2) 
  a)   b)   c)   d) 

3) 
  a)   b)   c)   d) 

4) 
  a)   b)   c)   d) 

5) 
  a)   b)   c)   d) 

6) 
  a)   b)   c)   d) 
 
Question 2. Write short answers. (Any two)          06 
 1) 
 2) 
 3) 
 4) 
 
 
Question 3. Write short answer/short note.          06 
 1) 
 
 
Question 4. Write the detail answer (Broad answer type question) (Any One).    12 
 1) 
 2) 
  



Reference Books: 

1. भारत वɮैयकशाèğ (१९९२) डॉ. æयाम अçटेकर , भारत वɮैयक संèथा . 

2. Test Measurement and Evaluation in Sports and Physical Education, Dr. Devinder K. 
Kansal, Friends Publications (India). 

3. Gharote, M.L. & Ganguly, H. (1988). Teaching Methods for Yogic Practices. Lonavala 
Kaivalyadham.  

4. Health and Wellness- Advika Singh 2021 

5. Health and Wellness- Gordon Edlin, Eric Golanty 2009 

6. Positive Psychology Snyder C.K. & Lopez S.J 2007 

7. Mental health workbook by Emily Attached & Marzia Fernadoz 2021 

8. Mental Health workbook for women: Exercise to transform Negative thoughts and 

Improve wellbeing by Nash Lorick 2022 

9. Lifestyle Diseases: Lifestyle Disease management by C. Nyambichu & Jeff Lumiri 2018 

10. Yoga for healthy life- Acharya Pratishtha 2016 

11. Shatkriya Impact on health- Siddappa Naragati 2020 

12. Effective Yoga for health and happiness- B.K Trehan 2009 

10.Yoga for Health & Personality- Dr. G Francis Xavies 

11.Yogic therapy – Swami Sivananda Saraswati of Umchal Ashram 

12.2. Yogic Therapy- Swami Kuvalayananda and Dr. S.L.Vinekar 

13.Your diet in health and disease – Harry Benjamin 

14.Protective Diet in heath and disease – K.L.Mjkhopadhyay 

15.Nutrition & Wellness for life- Dorothy F West 2011 

16.Fundamentals of Foods, Nutrition and Diet Therapy- Sumati R. Mudambi · 2007 

17.The Impact of Nutrition and Diet on Oral Health- F.V. Zohoori, R.M. 

Duckworth · 2019 

18.Nutritive Value of India Foods- C. Gopalan, B.V. Rama Sastri & S.C. Balasubramaniam 

19.The Big Book of Health and Fitness: Philip Maffetone · 2012 

20. Concepts in Fitness Programming- Robert G. McMurray · 2019 



Revision of Syllabi: 

1. Syllabi of course should be revised if necessary 

2. Revised Syllabi of each semester should be implemented in a sequential way 

3. In course where units/ topics related to University/UGC provisions regulations or laws, 

which change to accommodate the latest developments changes or corrections are to be made 

consequently as recommended by the Academic Council. 

4. All formalities for the revisions in the syllabi should be completed before the end of the 

semester for implementation of the revised syllabi in the next academic year. 

5. During every revision up to twenty percent (20%) of the syllabi of the course should be 

changed so as to ensure the appearance of the students who have studied the old (unrevised) 

syllabi without any difficulties in the examinations of revised syllabi. In case the syllabus of 

the course is carried forward without any revision, it shall also be counted as revised in the 

revised syllabi. 

 

Note: - Government of Maharashtra’s guidelines should be followed for the student’s 
enrollment (number) to the course. 
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BE%E0%A4%87%E0%A4%A4%E0%A4%BF%E0%A4%B9%E0%A4%BE%E0%A4
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Punyashlok Ahilyadevi Holkar Solapur University, Solapur 
Faculty of Commerce & Management 

Nature of Question Paper for CBCS Pattern FOR 4 CREDIT 
PAPER 

B. Com. I (SEMESTER - I & II) w.e.f. 2024-25 

 

 

Time: 3 Hrs.  Total Marks – 60 
   

Q 1 A. Multiple Choice Questions (One Mark Each) 08 
1   

2   

3   

4   

5   

6   

7   

8   

Q 1 .B Fill in the blanks/True or false. (One Mark Each) 04 
1   

2   

3   

4   

Q. NO.2 Answer the following. (Short note/Short Problem/Short Answer) 12 
1   

2   

3   

4   

Q. NO.3 Attempt the following. (Short note/Short Problem/Short Answer) 12 
1   

2   

Q. NO.4 Attempt any one of the following. (Long Answer/Problem) 12 
 A) 

OR 
B) 

 

Q. NO.5 Attempt any one of the following. (Long Answer/Problem) 12 
 A) 

OR 
B 

 



 

Punyashlok Ahilyadevi Holkar Solapur University, Solapur 
Faculty of Commerce & Management 

Nature of Question Paper for CBCS Pattern FOR 4 CREDIT 
PAPER 

M. Com. I (SEMESTER - I & II) w.e.f. 2024-25 

 

 

Time:- 2 Hrs.  Total Marks –30 
   

Q 1 A. Multiple Choice Questions (One Mark Each) 05 
1   

2   

3   

4   

5   

Q 1 .B Fill in the blanks/True or false. (One Mark Each) 05 
1   

2   

3   

4   

5   

Q. NO.2 Answer the following. (Short note/Short Problem/Short Answer) 10 
1   

2   

Q. NO.3 Attempt the following. (Short note/Short Problem/Short 
Answer) 

10 

1   

2   

 
 


